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< Back to contents

1.0

Everything you'll
need to promote your
Quality Tourism
program achievement

The following few pages outline the key assets,
templates and other guidance material you will
need to have on hand to help you create your
Quality Tourism marketing and promotions.
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Before we get started, make sure
you have the following available:

All businesses: . Businesses applying the . Businesses using the
. badge to own branded :  Quality Tourism-branded

P Yo moti ng templates and promotions: marketing templates:
your Quality 5 '
Tourism program

i Insert short,
| Meadline sadge
Your brand §
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Quality guidelines | —
h M Tourism = =
q c I eve m e n t Accredited \
Business
Congratulations on your latest Official badge that signifies you Your business brand logo The Quality Tourism-branded
Quality Tourism program achievement! have successfully completed . and brand guidelines . design templates relevant to your
Now is your chance to spread the news your Quality Tourism program. i i program of choice.
to visitors, new and existing, and . Your business’ logo file (PNG or JPEG | . .
keep your business on the path . format) and your brand guidelines Click here to access Section 3.2
to continued success i which should contain your official
' i brand colour palette and choice ; e o
Here you can see all the assets, templates and Quality Tourism . offonttypes. ThIS IS
additional guidance you will need to have on Messaging ’ , . i
hand - both from the Quality Tourism Marketing CI'CT here fzr gdwd(snce onbhowdtod the fOnt
Suite and also your own files - to make the most PR \{.our HE9e 10 yOUrLIange § P M
of your program achievement. promotions. Oppl ns.
Log into the QTF to access these Quality '.I'ourlsm QTF brand font: Poppins
templates and assets through the Messaging : :
Quality Tourism Marketing Suite. § i Free to download from this link:

For further guidance on
promotional copywriting, view
Section 2.1 of this Toolkit, which
includes visitor benefit messaging
for each Quality Tourism program.

fonts.google.com/specimen/Poppins

Click here to access Section 2.1

All the examples in this section of the guide have been developed using these
items. Please note, all businesses featured are fictitious and have been created to
demonstrate guidance only. Any similarity to real businesses is purely coincidental.



http://fonts.google.com/specimen/Poppins 
http://fonts.google.com/specimen/Poppins

Checklist for
promoting your
achievement

Here is a handy checklist to get started
sharing your latest Quality Tourism
program achievement with your
audiences, which can include new
and existing visitors, industry peers
and partners.

Remember

« Not all of these actions may be possible

or relevant for your business, however

we recommend you aim to complete as
many as possible that make sense for

your business.

Take the time to go through all
sections of the toolkit as it will inform
you on which tasks will require more
time to complete.

If your business does not have a
defined logo or brand guidelines, use

the Quality Tourism branded assets to

ensure you can keep your marketing
efforts going.

Action

Add your badge to your:
- Email signature

« Business cards

- Website

Schedule a
social media post

Update your
printed materials

Schedule an EDM to your
existing customer base

Integrate your achievement
into SEO & paid advertising

Guides

Using your own business brand:

« 3.1 Guide to applying your Quality Tourism program badge
to your own branding

« 5.0 Introduction to digital marketing channels - Website

Using the Quality Tourism special campaign digital banners:
« 4.0 Guide to using the special campaign templates

Using your own business brand:

- 3.1 Guide to applying your Quality Tourism program badge
to your own branding

Using the Quality Tourism social media templates:

« 3.2 Guide to using the Quality Tourism branded
marketing templates

« 4.0 Guide to using the special campaign templates

General social media best practice:
- 5.0 Introduction to digital marketing channels - Social media

Using your own business brand:

« 3.1 Guide to applying your Quality Tourism program badge
to your own branding

Using the Quality Tourism printed materials templates:
- 3.2 Guide to using the Quality Tourism branded marketing templates

« 4.0 Guide to using the special campaign templates

Using the Quality Tourism email banner templates:
« 4.0 Guide to using the special campaign templates

General email marketing best practice:
- 5.0 Introduction to digital marketing channels - Email marketing

5.0 Introduction to digital marketing channels:
« SEO optimisation

« Paid advertising

Templates available

(Log into the QTF to access templates)

4.0 Guide to using the special
campaign templates:

- Digital banner templates

3.2 Guide to using the Quality Tourism
branded marketing templates:

- Static social media template
« Carousel social media templates

4.0 Guide to using the specidal
campaign templates:

« Social media templates

3.2 Guide to using the Quality Tourism
branded marketing templates:

- Poster/counter card template

4.0 Guide to using the special
campaign templates:

- Poster/counter card templates

4.0 Guide to using the special
campaign templates:

« Email banner template

No templates required
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< Back to contents

2.0
Quality Tourism
messaging guides

This section includes the following guides that
will help you craft messages and copy to promote
your Quality Tourism achievements:

2.1 Messaging for Quality Tourism achievements
2.2 Messaging for Australian Tourism Awards

Quality
Tourism

Framework




< Back to start of section 2.0

2.1 Messaging for
Quality Tourism
achievements

~
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We've created this messaging tool to help you market your business’
achievement to visitors.

For each program or accreditation, we've written examples of benefits
that can be communicated directly to visitors.

Use them as a starting point to talk about your achievement on your
website, social mediaq, PR, in brochures and more.

Go beyond just using your accreditation or achievement as a badge,
to help your visitors understand how your achievement benefits them
and why they should book with you.
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The messaging on the following 3 pages has been written around the most
compelling visitor-focused benefits of the following:

« Quality Tourism Accreditation
 Sustainable Tourism Accreditation

« Tourism Emissions Reduction Program
- EcoStar Accreditation

- Star Ratings

« Camp & Adventure Accreditation

« Marine Tourism Accreditation

« Visitor Centre Accreditation

« Accessible Tourism Program
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Visitor-focused
program messaging

Quality

Tourism

ﬂcc_redited
Business

Sustainable

Tourism

Accredited
Business

.-'.I

Sustainable

Tourism

Accredited
Business

Program name and
description

The Quality Tourism
Accreditation certifies tourism
businesses that meet specific
quality assurance criteria
ensuring they are committed to
exceeding visitor expectations
with great customer service
and the highest standards

of business practice.

The Sustainable Tourism
Accreditation is the Australian
tourism industry’s largest and
longest-running sustainability
program, with more than
3,500 participating businesses.
Accreditation incorporates
sustainability across
environmental, cultural,

social and commercial
business practices.

The Tourism Emissions
Reduction program is a
three-stage program that
enables tourism businesses to
develop an estimated carbon
emissions report and an
emissions reduction plan.

Summary of
benefits for visitors

We're a proud Quality Tourism
Accredited Business, giving
you confidence when you book
with us. This Accreditation
independently assesses our
practices across every aspect
of business, from customer
service to safety, to ensure

we deliver you the best
experience possible.

We know that you care about
making ethical choices when
you travel. That's why we're
proud to have achieved

our Sustainable Tourism
Accreditation, as proof of our
commitment to environmental,
cultural, social and commercial
sustainability standards.
Together, we can make

sure your stay/experience
does great things for the
environment and

our community.

We're reducing our carbon
footprint - and helping you
travel in an eco-friendly way.
As part of the Tourism Emissions
Reduction Program, we dre
committed to minimising
our emissions every day, and
formal reporting to measure
our progress. Our Emissions
Reduction Plan is publicly
available, so you can feel
confident we're delivering

on our commitment.

Key benefit 1

You deserve reliable and
excellent service every time
you travel. As a Quality Tourism
Accredited Business, we've
been independently assessed
to make sure we offer all our
visitors the highest level of
customer service.

It can be hard to know which
tourism businesses are really
delivering on their promises

to care for people and the
environment. Our Sustainable
Tourism Accreditation is
independently assessed, so you
can feel confident that we're
living up to our commitments.

We know you want to lower your
carbon emissions when you
travel. That's why we've made

a Tourism Emissions Reduction
Commitment — helping you do
your bit for the planet by doing
ours.

Key benefit 2

How do you make sure the
accommodation/experience
you book lives up to your
expectations? Being Quality
Tourism Accredited means
our advertising has been
independently reviewed to
make sure it’s truthful. So you
can be sure what you see is
what you'll get!

Like you, we want to protect (X
AREA)’s natural environment,
so that future generations

can enjoy it too. That's why
we're proud to have achieved
the Sustainable Tourism
Accreditation. This independent
assessment looks at how we
manage our impact on the
environment - so you can feel
confident you're supporting an
eco-friendly business when you
travel/book with us.

Want to see how our carbon
emissions measure up to other
businesses? We've made a
Tourism Emissions Reduction
Commitment, so you can view
our public Emissions Reduction
Plan to see how we're reducing
the carbon footprint of your
stay/experience with us.

Key benefit 3

We know you want to support
businesses that do the right
thing. You can trust the

tick of our Quality Tourism
Accreditation to know we
adhere to high ethical
standards - from how we treat
our team and visitors, to our
impact on the environment.

Real sustainability goes
beyond recycling bins and
reusing towels. It's also about
helping communities thrive,
protecting culture, and keeping
our staff and customers safe.
Our Sustainable Tourism
Accreditation means we take
our social responsibilities
seriously. We work to contribute
to our community through
(share key measures ).

As part of our Emissions
Reduction Plan, we're

(key measure e.g. using

our own solar power).

Just another way we're
making your visit/experience
with us cleaner and greener!

o
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Visitor-focused
program messaging

Continued

@‘v EcoStar

— Accredited
Business

1. 8. 8.0. 8 ¢

Accredited Quality

Tourism
Accradited
Businass

Accommodation

o Camp &
'  Adventure

Accredited
Business

Program name and
description

The EcoStar Accreditation
recognises tourism businesses
that demonstrate the highest
level of environmental
management over and

above Sustainable Tourism
requirements.

Star Ratings are an
internationally recognised
symbol for quality
accommodation standards.
They are used in more than
70 countries worldwide and
reflect the cleanliness, quality

and condition of guest facilities.

The Camp and Adventure
Accreditation program,
developed with the Australian
Camps Association, guides
businesses through advanced
business practices for the
safe participation in camps
and outdoor adventure
experiences.

Summary of
benefits for visitors

When it comes to protecting
our planet and communities,
we’re always striving to do
more. That's why we're proud
to have achieved our EcoStar
Accreditation. It means
we've been assessed by
independent experts against
the highest standards for
environmental management
and custodianship, sustainable
practice and responsible
tourism practices.

Our rating of X stars helps

you know what to expect

when booking your stay with
us. Independently assessed
against set standards, it means
we deliver a high/exceptional
level of quality, cleanliness

and service for our
accommodation type.

You deserve exceptional
service and safety, and

the most memorable
experiences from your camp/
adventure. Our Camp and
Adventure Accreditation
gives you confidence in our
professionalism. Assessed
by independent experts, it
means we meet the highest
standards for safety, quality
of experiences and facilities,
and customer service.

Key benefit 1

We care for the environment,
so you can focus on (relaxing/
adventuring etc). Our EcoStar
Accreditation means we meet
the highest standards for
managing our impact on the
environment across all areas
of business and operations.

How do you judge value

for money when you book
accommodation? Check out
our rating of X stars, of course!
We've been independently
assessed to make sure our
quality and services match
your expectations.

*Tailor for your rating. For 1-3
star, talk more about being
budget friendly. For 4-5 star,
talk about deluxe/luxury quality.

We take our responsibility for
your safety seriously. Our Camp
and Adventure Accreditation
means we meet the highest
standards for risk management
and safety for our visitors and
our team. So you can feel
confident your adventure with
us will be safe, controlled and
professional.

Key benefit 2

We know that when you travel,
you want to make a positive
impact on the places you visit.
And we can help! As an EcoStar
Accredited business, we have
programs such as (X)* to care
for our local environment. The
best part? Your stay directly
contributes to this program.

*share environmental
stewardship/habitat protection
practices

You deserve sparkling clean
accommodation when you
stay with us. Our rating of (X)
stars has been assessed by
independent experts to make
sure all our facilities meet high
hygiene standards.

We think of everything, so you
don’'t have to! Our Camp and
Adventure Accreditation means
an independent assessor has
checked every element of your
experience. From check in and
equipment hire, to our buildings
and team training, we make
sure all the details are taken
care of, so you can focus on
making memories.

Key benefit 3

Did you know that our buildings
are specially designed to
maximise our sustainability?
As an EcoStar Accredited
business, we've made sure

our accommodation/offices
are energy and waste efficient,
so you can feel good knowing
your stay/experience with

us is supporting a cleaner,
greener future!

Customer reviews are fantastic
- but everyone values things
differently so they might not
always be right or relevant

for you on their own. That's
where our star rating can

help. Independently assessed
against set international
standards, our rating of

X stars can help you decide if
we meet universal expectations
of quality, service, safety

and hygiene.

We've undergone Camp and
Adventure Accreditation to
assess our team training and
management practices. You
can feel confident knowing our
expert team is ready to help
you get the most out of your
stay/adventure.
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Visitor-focused
program messaging

Continued

9 Marine

- s Tourism
Accredited
Business

Program name and
description

Marine Tourism Accreditation
supports businesses to meet
best practice standards in the
operation of marine based
tourism activities. With a

focus on professionalism and
ethical conduct, this program
supports the sustainable use of

Australia’s marine environment.

Visitor Centre Accreditation
is indicated by a blue italicised
‘I sign and is awarded where
a visitor centre has achieved
certain quality standards in
their service provision and
operational systems including
staff training, information
relating to local road and
transport, information on local
amenities and attractions,
maps and visitor centre
on-site visitor amenities.

Summary of
benefits for visitors

Our Marine Tourism
Accreditation is your tool for
booking the best (X) adventure.
Assessed by independent
experts, across dreas like safety,
customer service, and marine
sustainability, we're proud to
meet best-practice standards
across the board.

We're here to help you get the
most out of your visit to X.

Our Visitor Centre Accreditation
means we offer the highest
quality, friendly guidance,
expert local knowledge, and
access to comprehensive
information.

Key benefit 1

When you're out on the water,
your safety is our highest
priority. Our Marine Tourism
Accreditation means you can
feel confident we're equipped to
offer you the safest experience
possible without compromising
on fun/inspiration/thrills/
learning.

A friendly face can make all

the difference in a new place.
Our Visitor Centre Accreditation
means our helpful guides and
experts have been assessed by
independent experts on their
service. They're ready with all
the tips and info to help you
get the most out of your visit

- drop in and see us today!

Key benefit 2

We know that, like us, you

want to protect our incredible
marine environment. That's why
we're proudly Marine Tourism
Accredited. It's your tool for
choosing marine adventures
with the best sustainable
practices.

We've got our finger on

the pulse. Find the most
comprehensive info on local
events, attractions and
sights at our Visitor Centre
Accredited info desk.

Key benefit 3

Our incredible customer service
has its sea legs! We're Marine
Tourism Accredited, which
means independent experts
have assessed our team
against the highest standards
of customer service.

Not sure how to get around
town? We've got you covered.
We're an Accredited Visitor
Centre, which means we've
got all the info you need when
it comes to getting around X
safely and conveniently.

N
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Visitor-focused
program messaging

Continued

Accessibility
Information
Available

Program name and description

The Accessible Tourism program provides businesses with a comprehensive online
accessibility assessment and an Accessibility Information guide for visitors. Businesses
meeting essential criteria are recognised across support areas of cognitive/autism; limited

mobility; low hearing; low vision; wheelchairs and scooters.

Key benefit
- Cognitive/Autism

Everyone should feel safe

and be served with care

and respect when they visit

us. That's why we have our
Cognitive/Autism Accreditation.
It means we have quiet spaces
if things get too loud. We have
pictures on our brochures to
help you choose what you want
to do and see, and our staff are
trained to help you get the most
from your stay/experience.

Key benefit
— Limited Mobility

Our Limited Mobility
Accreditation means that

we have all the facilities,
infrastructure and training
needed to make sure you can
get the most out of your visit/
stay. From handrails fitted
around the site, to seating

at important places in case
you need to take a rest, and
accessible bathrooms, we are
equipped to deliver you the
best experience.

Summary of

benefits for visitors

You deserve equal access and excellent service when you travel. We've completed the
Accessible Tourism program, so you can feel confident that we're equipped with the
accessibility infrastructure and information to help you get the most out of your visit. We

also offer an Accessibility Guide, so you can find all our accessibility information easily.

Key benefit
— Low Hearing

Our Low Vision Accreditation
means we've got the training
and facilities to ensure you

get the most from your visit/
experience. With easily
accessible hearing loops, visual
aids and specially trained staff,
you can feel good knowing our
business is equipped to deliver
you exceptional service.

Key benefit
- Low Vision

Every one of our visitors
deserves an exceptional
experience. Our Low Vision
Accreditation means we have
the skills and tools to help you
get the most from your visit.
From braille/raised lettering on
all our sighage, to accessible
toilets and specially-marked
stairs, we want all our visitors to
explore/relax/enjoy their time
with confidence.

Key benefit
— Wheelchairs & Scooters

We're dedicated to ensuring
all our visitors can get around
easily. Our Wheelchairs and
Scooters Accreditation means
our accessibility has been
assessed by independent
experts. From staff training to
access ramps and self-opening
doors, we're equipped

to serve all our

visitors’ needs.

@
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The messaging on the following page has been written around the most compelling
benefits for the visitor industry, for the following:

« Online Trade Distribution
 International Ready Accreditation

N
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Industry-focused
program messaging

Please note that Online Trade Distribution is
a business tool only and does not result in
an accreditation badge.

International
Ready

Accredited
Business

The International Ready badge is awarded
once a business has completed both the
Online Trade Distribution and International
Trade Distribution assessments.

Outcome name and description

Online Trade Distribution aims to improve
the growth of tourism businesses by
assisting them to sell their product online
and distribute their product internationally
and domestically.

The International Ready Accreditation
recognises business that have
appropriate business practices to
work within the international travel
distribution system.

Summary of
benefits for visitors

We've taken key steps to strengthen our
Online Trade Distribution, ensuring your
experience booking with us is seamless
from start to finish.This includes making

it easier to find our product/experience
online, providing clear and accurate
information, and having a straightforward
and secure online booking process. We
also work with a range of partners to help
you plan and book your experience.

We're open for worldwide business!
Our International Ready Accreditation
means we meet best-practice
business standards to serve visitors
from across the globe.

Key benefit 1

We know you want to work with
businesses that are prepared for any
outcome. As part of strengthening

our Online Trade Distribution, we've
implemented best-practice approaches
to managing inventory. Whether we
face last-minute cancellations or a
surge in bookings, we're ready to deliver
consistently high-quality service.

We're an International Ready Accredited
business — which means our valued
global network of tourism operators and
distributers can feel confident we are
prepared to deliver the best service and
accessibility to international travellers.

Key benefit 2

We know outdated content can make
online booking difficult for visitors. As

part of enhancing our Online Trade
Distribution, we've adopted best-practice
content management to ensure our
information is always accurate and up to
date no matter where it appears online.

As an International Ready Accredited
business, we make it easy for visitors
worldwide to discover and book
experiences/products that cater to their
specific needs through our business.

o
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Quality Tourism Achievements Digital Marketing Toolkit

< Back to start of section 2.0
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Promoting your
Australian Tourism award

Whether you've received a Gold, Silver, Bronze or Highly Commended Award,
your win is a huge accomplishment. Now it’s time to make the most of your
award, to help promote your business and convince visitors to book with you.

Here's a quick checklist for making sure your awards promotion matters
to your visitors:

J Look at your awards entry to remind yourself of why you won/your points of difference
Think about how your award impacts visitors (e.g. proof of excellent service)
Put these benefits into words to create visitor messages
Make sure anywhere you show your awards badge, you also feature visitor benefits

Promote your win on every platform you use - from social media to real life brochures

Australian
Tourism Awards

Australian
Tourism Awards

Australian
Tourism Awards
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Where to promote your award

The more places you talk about your award win, the more likely your visitors
are to see it. You can put your awards badge and visitor benefits on a range
of communications assets and platforms, including your:
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- Website

- Social media (Facebook, Instagram, Linkedin, X, Youtube)
« Emails

- Downloadable and printed brochures

- Posters and counter cards

- Ad placements

« Business cards

Section 5.0 of this Toolkit provides more information on the best practices for using social media
and can help with sharing your award win. Click here to learn more.




Award promotion
messaging

Use these messages to inspire
your content, and apply your
unique tone of voice and
attributes to make the words your
own.

Slot in Gold, Silver, Bronze, or
Highly Commended where we've
marked an X, followed by the
award category. Remember to
refer to your awards entry for help
and ideas!

Award category

Attractions:
« Major Tourist Attractions
e Tourist Attractions

Festivals and Events:
« Major Festivals and Events
e Festivals and Events

Tour and Transport:
« Major Tour and Transport Operators
« Tour and Transport Operators

Business Event Venues

Example announcements, focused
on what your visitors care about

An iconic achievement for an iconic destination! We're
proud to announce we've won X AWARD NAME at the
Australian Tourism Awards. With our passionate team
helping visitors from across the world experience our
important part of X REGION/PERSON/GROUP’S (culture/
history/innovations/natural wonder/ingenuity), this
award recognises X years of exceptional service

and responsible tourism practices.

We're passionate about showing our visitors all that

X REGION has to offer, with the very best (art, music, food
etc.) That's why we're excited to have won X AWARD NAME
at the Australian Tourism Awards for our excellence in
visitor experience and contributions to the community

we love.

Everyone knows travel isn't about the destination - it's
about the journey. So make sure your journey starts

with award-winning service! We're proud to say that our
dedication to bringing you exceptional adventures and the
best tour trails has been recognised with X AWARD NAME
at the Australian Tourism Awards.

You serve your clients/customers with the highest level

of professionalism and attention to detail. You deserve to
host your event at a unique venue that does the same.
We're thrilled to share that we've won X AWARD NAME

at the Australian Tourism Awards, a testament to the
exceptional experience we offer all our guests - and yours.

Prompts to make your award promotion
more specific to your business

« What sets your tourist attraction apart from others?

« What do visitors experience that create a sense
of excellence?

« What sort of visitor is drawn to your attraction?
Nature lovers, families, thrill-seekers, history buffs?

- How do you showcase the region? What events/
activities are on offer?

« What visitor services are offered to make their
experience more seamless?

« Are there any particular experiences, attributes or
approaches to touring/transport that help your
business stand out?

« What makes the journey just as exciting as the
destination when travelling with your business?

« What sets a business event venue apart from other
venues? What features make your venue more
suited for business visitors?

« How does the customer service and venue preparation
increase the professionalism of your visitor experience?

©
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Award promotion
messaging

Continued

Award category

Visitor Information Services

Specific-Interest/Specialist Tourism:
1. Ecotourism

2. Cultural Tourism
3. Adventure Tourism

4. Aboriginal and Torres Strait
Island Tourism Experiences

5. Excellence in Accessible Tourism

Food and Wine

« Tourism Restaurants & Catering Services
« Tourism Wineries, Distilleries & Breweries
« Excellence in Food Tourism

Example announcements, focused
on what your visitors care about

We're here to guide you through your visit to X from
start to finish - and we're proud to announce that our
dedication to exceptional service, information and
support has been recognised with X AWARD NAME

at the National Tourism Awards.

1. We only get one planet - and we know you want to
protect it while you travel. That's why we're proud to
have won X AWARD NAME at the Australian Tourism
Awards for our high standard of sustainable
practice and responsibility.

2. We're excited to announce we've won X AWARD
NAME at the Australian Tourism Awards, recognising
our commitment to bringing you the most inspiring,
immersive and authentic experience exploring
X cultural experience.

3. We're honoured to have received X AWARD NAME at the
Australian Tourism Awards, recognising our dedication
to pushing our own boundaries to help you push yours.

4. We're proud to have won X AWARD NAME at the
Australian Tourism Awards. The award reflects
our dedication to bringing you authentic, inspiring
experiences connecting with Country, culture
and community.

5. Everyone deserves equal access to excellent facilities
and service. That's why we're proud to announce that
we've won X AWARD NAME at the Australian Tourism
Awards, proving our dedication to ensuring the
highest quality experience for all our visitors.

At X, we believe the best way to celebrate and explore our
incredible region is through food/wine/produce - tasting
the flavours and history that have shaped our home.
That's why we’re proud to announce that we've won

X AWARD NAME at the Australian Tourism Awards,
recognising our high-quality customer service, inspiring
food experiences, and responsible tourism practices.

Prompts to make your award promotion
more specific to your business

« Share the ways in which your service goes above and

beyond for visitors - be it personalised advice, innovative
approaches to sharing information, or best-practice
staff training

Consider why/if your visitor is searching for this category
of tourism - what motivates them? E.g. desire to travel
responsibility, accessibility needs, seeking thrills and
excitement

Talk about how the award shows you servicing those
motivations, why it's important those needs are met

What connects your business to this category?
Why is it important this specific type of tourism exists?

Talk about the unique elements of your business
that make you a worthwhile tourism experience

- What sets it apart from other businesses?

- How does it cater to the needs of visitors?

- What experiential elements can visitors expect?

Be specific about the best parts of your customer
service and approach to responsible tourism

N
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Example announcements, focused Prompts to make your award promotion

) BRI on what your visitors care about more specific to your business

1. There’'s nowhere better for family holidays and enjoying the great outdoors - and
it looks like we're not the only ones who think so! We've won X AWARD NAME at the
Australian Tourism Awards, recognising our dedication to bringing you the best
facilities, friendly team and relaxed accommodation options to suit any budget.

2. We take pride in welcoming our guests with the highest quality personalised service,
expert local advice and (adjective that describes your style) accommodation. That's
why we're excited to announce that we've been recognised with X AWARD NAME at

. the Australian Tourism Awards - just another reason to book your hosted stay with
Accommodation: us today!

1. Caravan & Holiday Parks o o
3. For award-winning accommodation like no other, look no further. We're stoked

2. Hosted Accommodation to announce we have won X AWARD NAME at the Australian Tourism Awards, « Consider why your visitor is searching for
: : recognising the unmatched, memorable experience we offer all our guests at X. your category of accommodation - is it
3. Unique Accommodation about affordability, comfort, luxury,
4. Self-Contained Accommodation 4. We're excited to onnpunce We’\{e repeived X AWARD NAME at the Aust.rc.llian Tourism connection, novelty, independence?
Awards - underscoring our dedication to delivering you a seamless visit from
5. 3-3.5 Star Accommodation check-in to check-out. Combining peaceful privacy with every feature you could « What special features does your
. need to enjoy your visit, X is now an award-winning stay! accommodation offer to serve visitor
6. 4-4.5 Star Deluxe Accommodation needs - e.g. luxury fittings, seclusion, gift
7. 5 Star Luxury Accommodation 5. At X, we pride ourselves on going above and beyond to deliver truly memorable packs of local produce, local expertise
’ stays for our guests. That's why we're excited to have won X AWARD NAME at the or unique experiences/amenities
1 Australian Tourism Awards, recognising our dedication to providing you with
Awq rd p.romOtlon friendly service, a huge range of amenities, and comfort at every level.
messaglng 6. For your next deluxe stay, look no further than our award-winning accommodation!
Our commitment to excellence across customer service, facilities and amenities,
and responsible tourism, has been recognised with X AWARD NAME at the Australian
, Tourism Awards.
Continued
7. You deserve to experience award-winning luxury across every aspect of your stay
with us - from personalised service from our highly trained team to our (luxury
design feature). Our dedication to excellence was recently recognised with
X AWARD NAME at the Australian Tourism Awards - why not experience it for yourself?

» Think about what other experiences/
feelings your business enables. How do
you help people get more out of their visit

We love supplying you with a range of high-quality products and friendly advice to your region?

Tourism Retail, Hire & Services to make your experience visiting us a memorable one. Which is why we're excited
to share that we've been recognised with X AWARD NAME at the Australian Tourism « Why should they select your business over
Awards, for our exceptional service and seamless customer experience. others who provide the same service/

product? Do you have better quality products,
a smoother purchase experience, better
customer service?

« As a new business, you'll be doing a lot of
innovation and growing - talk about this when
sharing your win. Share the journey and how
you've made your service better through
listening to your visitors.

We might be new to the block, but we're already making waves! We're thrilled to

New Tourism Business have won X AWARD NAME at the Australian Tourism Awards. For us, this award is
proof of our passion for bringing you incredible experiences and exceptional
service as we continue to grow.

i
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Quality
Tourism

Framework

3.0
Using your Quality

Tourism achievement
in marketing

This section of the guide teaches you how to apply your program badge to your
communications, or use our Quality Tourism branded templates if you prefer.

You can skip to the section below that is most relevant to you:

3.1 Guide to applying your Quality Tourism program badge to your own branding
3.2 Guide to using the Quality Tourism branded marketing templates




< Back to start of section 3.0

3.1Guide to applying your
Quality Tourism badge
to your own branding




Applying your
program badge

To make sure your program badge(s)
are shown in a way that is legible and
impactful, follow these simple design

principles:

Clearspace

Clearspace is a defined space around
the badges, in which no other design
element should encroach. Leave a
space the size of the ‘T’ in Tourism
around all edges of the badge, as
shown in the diagram.

For multi-badge lockups, as shown
on the far right, maintain a space
the size of the ‘T’ in tourism on the
shield-shaped badge around the
outside of your badges, and a space
2/3 of the height of the ‘T’ along

the inner margin between the two
badges.

Minimum size

Minimum size rules ensure the badges
are shown at a large enough size

for your visitors to view properly. For
shield badges, do not display smaller
than 110px. For horizontal badges,

do not display smaller than 60px, as
shown

in the diagram.

While we have shown these rules
applied to the Quality Tourism
Accredited Business badge here,
the same rules apply to all
program badges.

Clearspace and minimum size

Shield variation

Quality

Tourism

Accredited
Business

110 px

S~ —

Horizontal variation

Quality
Tourism

Accredited
Business

Quality

Tourism

Accredited
Business

Paired clearspace when used as a lockup

Inner margin
2/3 height of ‘T’

< Sustainable

Tourism

v e® Accredited
Business
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Social media Static post example
guidance:

Static post

([_)’ divinorestatewinery coe
Here's an example of how to apply
your program badge within your
own branded social media tiles. Were a Quality Tourism
For the purposes of this example, Accredited Business

we have featured the Quality
Tourism Accreditation badge
and benefits. However, the same
guidance applies

for all achievements/badges.

Feature people’s
faces in imagery -
social media is about
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Badge applied adhering
to clearspace and

_ . Quality people, that's what
minimum size Tourism makes it sociall
Accredited

Business

Post checklist
Does this post...

%
Speak to visitor needs and how the O Q
achievement benefits them?
Use a short and engaging caption? Liked by visitvic and others

(under 80 words if possible)
divinorestatewinery Everyone knows the perfect

J Break up text with emojis to make it cellar door visit is as much about the experience as
visually appealing? Call out visitor's want/need: the wines. We're a Quality Tourism Accredited
J stand out by mentioning specific for example j‘the perfect —— busmess., which means ypu can rgly on our e.xpert Use emojis to break
business feqtures? cellar door visit” [ a good sommeliers for personalised service and advice ¥ up caption
experience Learn more about our accreditation with the link in
J Include a Call to Action (CTA) to drive our biol ee Use Calls to Action (CTAs)
engagement? Connect the benefits of the to tell your visitor what
. rogram badge eg qualit #MaragaretRiver #CellarDoor
J Use hashtags on TikTok and Instagram Eer\%ce o yoj;r owgnqbusiniss #Q I'tg TourismA ditedBusi they should do next
to help visitors find your content? y Lfa 'ty ourls.m cere _l _e LSINESS
operations #WineryExperience #DivinorEstate Use hashtags to help

people find your content

Please note — templates shown are examples for the purpose of this guide. Fictitious businesses have been created and selected for visual intent purposes.
Any similarity to real businesses is coincidental. Images shown are for representative purposes only and may not include actual accredited businesses.
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Social media Carousel post example
guidance:

Carousel post

Here’'s an example of how to

apply your program badge

within your own branded social

media carousels. bluemoonhorsebacknsw

For the purposes of this example,
we have featured the Sustainable
Tourism Accreditation badge
and benefits. However, the

So you can
focus on the ride!

We’re a Sustainable Tourism
Accredited Business

Grab attention with
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i lies f I a question, calling Explain how
same guidance applies for a out visitor's needs| this benefits
achievements/badges. - your visitor

Quality
Tourism

Accredited
Business

Post checklist
Does this post...
Speak to visitor needs and how the 7 m
achievement benefits them? O Q
; : Liked by visitvic and others . Demonstrate that your Show how your business is
Use a short and engaging caption? bluemoonhorsebacknsw We know that like us, you hi fulfilling thei tat
(under 80 words if possible) want to protect the beauty of the Blue Mountains for !orogrom ac 'evem_ent ulnliing their expectations
generations to come &% That’s why we're a is the answer to their related to the program
Sustainable Tourism Accredited business. This needs outcome

Break up text with emojis to make it

. . independent assessment means we're committed to
visually appealing?

protecting our:
&> Environment

L { { L K

Stand out by mentioning specific i
: Y - 93P Connect the A« Animals
business featuress: i ) Community
benefits of the
Include a Call to Action (CTA) to drive program badge eg Learn more about our accreditation > link in bio!
engagement? quality service, to
your own business #BlueMountains #SustainableTourism
Use hashtags on TikTok and Instagram operations f#EcofriendlyTourism #ResponsibleTourism
#HorsebackAdventure

to help visitors find your content?

Please note — templates shown are examples for the purpose of this guide. Fictitious businesses have been created and selected for visual intent purposes.
Any similarity to real businesses is coincidental. Images shown are for representative purposes only and may not include actual accredited businesses.
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Social media Stories post example
guidance:

Stories post

For stories and reels, make sure you keep the
visual elements centred to avoid being cut off by
some of the automatic functions of Instagram

or Facebook, such as profile name or swipe-up
Here's an example of how to apply elizio5

your program badge within your own
branded Facebook or Instagram
stories.

hoppynatureparks
Sponsored

Punchy headline “ISI'ING

question

For the purposes of this example,

we have featured the Accessible
Tourism program badge and
benefits.

However, the same guidance applies
for all achievements/badges.
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Accessibility
Information
Available

All important elements

Stories checklist
Does this post...

in this safe zone

J Use a short, punchy headline question
to grab attention?

J Introduce a support, call to action
headline that responds to that question o

with what you can offer the visitor?
J Have a link button to resources, website WIth ou.' oge -
or other place they can find out more call out what aGGESSIblllly glllde

connected to the call to action?

" :
-
N o P
vegq
0. ®
N <~‘.°

visitor wants
N\

J Is the imagery and text centred?

Link to resource/
website, change
link label to a Call
to Action

Please note — templates shown are examples for the purpose of this guide. Fictitious businesses have been created and selected for visual intent purposes.
Any similarity to real businesses is coincidental. Images shown are for representative purposes only and may not include actual accredited businesses.




Email signhature

Adding your Quality Tourism
program achievement to your
e-signature can help build
credibility and recognition with

your visitors and other contacts.

While every business has a
different e-signature layout,
we have provided an example
here of how to place your
badge alongside your logo in
your signature, adhering to the
clearspace and minimum size
rules.

Email signature
layout guide

Name Surname
Position Title

P. +61 01234 5678
M. +61 401 234 567

website.com.au

Your logo

Social icons and links

Quality

Tourism

Accredited
Business

\/

Learn more about
our accreditation

Include CTA with
link to your Quality
Tourism program
achievements web

page
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Poster example using Quality Tourism

Counter card example using EcoStar Accreditation

Printed materials:

Sustu’mub\e Tourism

Posters and
counter cards
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Quality

Tourism
| Accredited i, Feature Badge
Business i

Sustainable Tourism

clearly, adhering to
the clearspace and '
Mminimum size rules : Quq!ity
Here are examples of how you \ ga fourem
can apply your program badge to ; . . ' B\/
printed materials around your site, We're a Quahty Tourism Y N
. 6 Accredited
such as counter cards or posters. Accredited Business Make it fos
These help visitors understand relevant to - g
; i your visitor’'s \ 4
the benefits of your achievement, What does that mean for vour stav? .
during their st y y context
uring their stay. :
Marl\(e e We've been independently assessed against Learn more about our accreditation here. wa ntS/needS
. i tional quality standards to make sure:
For the purposes of this example ClE ! " Or, if you feel any part of your stay could W | o
p p . p ! relevant to - You'll receive personalised, friendly service from be improved, let us know! < Vv\\//ﬁ;i ar:elifwossvt/zr'r':i:correnﬁff Zlismezs, . ;Z'cerz;t;?;i:22?03:/1:/:5:;5;?;“
we have feqtured the QUG“ty . ’ our team, every time you stay feedback@examplebusiness.com.au . i . : : ©d to reducing our the environment, scan the QR code.
o . . your visitor’'s ) . Include an Exploln how the ) environmental impact in every way we can.
Tou rism ACC red |tqt|on quge - Every aspect of our acco‘mmodatlon and facilities . ) Your stay helos us run triendl If you have an idea tqimprove our
) context matches what we advertised when you booked action that achievement initiativeys sz thanlI: y::r eco-iriendly performance, chat with one of our staff,
: : o . - . or let us know at:
Gnd bene.ﬁts. Howeve.r’ the B :’Z: a::s?trjettoo:lrgi:nft:;cacl_)lsjtzggi:esl f?)rod VISItOI‘S can beneﬁts V|Sitor feedtback@exar;plebusiness.com.au
same gUIdCInCe Clpp“eS fOI’ CI” kno?/vingyourstay Ielave);apositiveigwpact take, to learn
GCh|evementS/bGdgeS on our community and environment mo’re |f the - ——
; In other words - our Quality Tourism Accreditation is . y
just another way to show our commitment to giving you WISh
EXpIGin the best possible experience.
how your
achievement Crystal Sands Chataeu, Brisbane Rd, Mooloolabah, QLD 4557 | 0488 692 009 | info@crystalsandsqld g
beneﬁts ViSitorS ’ ’ cryst'aIsandschataéu.com.au | ABN 400 00 000 ’ - ‘ InC|Ude On OCtlon thOt
during their V|S|tor§ can to|‘<e, to learn
experience more if they wish

Please note — templates shown are examples for the purpose of this guide. Fictitious businesses have been created and selected for visual intent purposes.
Any similarity to real businesses is coincidental. Images shown are for representative purposes only and may not include actual accredited businesses.




Business cards

Feature your Quality Tourism
program achievement on your
business cards to build trust and
credibility. While every business card
is different, here are some ideas for
how to include your achievement on
your card.

Business card layout guide

Front of card

Your logo

Reverse of card

Your logo

Quality
Tourism

Accredited
Business

~ QR code

Where possible, match the height
of the badge to the logo it sits
next to for a tidy layout and follow
clearspace guidance

Name Surname
Position Title

E. name@email.com.au
P. +6101234 5678
M. +61 401 234 567

website.com.au
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< Back to start of section 3.0

3.2 Guide to using the
Quality Tourism branded
marketing templates

To use these templates, log into the QTF
to access the Quality Tourism Marketing Suite.
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Social media Static post template
templates:

Static post example

Static post

Template 1080 x 1350 px

1) divinorestatewinery cee

Here’'s an example of how to use our Tips for using this template:
static post template. For the purposes r . .
of this example, we have featured the We r? a . = SR ImMEIlR7Eneing [Pl
Quality Tourism Accreditation visitor QUG'Ity Tourism : faces - it's called 'social' media

. . . Quality for a reason!
badge and visitor benefits. However, Accredited Tourism J
the same guidance applies for all Bacmess < ¥ - As much as possible, use

achievements/badges. Business

imagery that takes up the

Place image whole tile
§ (full bleed)
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- The best place for text is over
clear backgrounds e.g. over
the skyline as shown

- Don't cover faces with text
or your badge

- Keep text and badges inside
the recommended margins so
nothing gets cut off

34 px margin (left and right sides)

Post checklist
Does this post...

J Speak to visitor needs and how the
achievement benefits them?

Liked by visitvic and others

Use a short and engaging caption?
(under 80 words if possible)
divinorestatewinery Everyone knows the perfect

Break up text with emojis to make it cellar door visit is as much about the experience as
visually appealing? the wines. We're a Quality Tourism Accredited We're a Quality Tourism
business, which means you can rely on our expert Accredited Business

Stand out by mentioning specific

. . . . : =
business features? sommeliers for personalised service and advice

Learn more about our accreditation with the link in

Include a Call to Action (CTA) to our biol ee
drive engagement?

QA A L L«

. Quality
, #MaragaretRiver #CellarDoor Touri
Use hashtags on TikTok and Instagram #Q I'tg TourismA ditedBUsi é°u2'tsT
to help visitors find your content? #Wtﬁa ! yEourls'm CC;eD.' _e LEJS'neSS We're q
Ineryexperience #Divinortstate - : . ;
Quality Tourism Quality Use white
Accredited Business [t eSO EET 120
backgrounds

Template Links

SO your visitors
can read the
message

Canva Adobe lllustrator



https://www.canva.com/design/DAGj__n3lqs/WrG4OI6HkiU5qdwRrwo-zA/view?utm_content=DAGj__n3lqs&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://qualitytourismaustralia.com/wp-content/uploads/2026/03/Adobe-Illustrator-Static-Post.zip

Social media
templates:

Carousel post 1

Here’'s an example of how to use
our carousel post template. For
the purposes of this example, we
have featured the Sustainable
Tourism Accreditation visitor
badge and visitor benefits.
However, the same guidance
applies for all achievements/
badges.

Post checklist
Does this post...

Speak to visitor needs and how the
achievement benefits them?

Use a short and engaging caption?
(under 80 words if possible)

Break up text with emojis to make it
visually appealing?

Stand out by mentioning specific
business features?

Include a Call to Action (CTA) to
drive engagement?

Use hashtags on TikTok and Instagram
to help visitors find your content?

L { { L K

Template Links

Canva Adobe lllustrator

Carousel post 1template

Carousel example

’> bluemoonhorsebacknsw eoe

Looking for an eco-friendly
adventure?

Guality

Taurism
il

oQvy IR

Liked by visitvic and others
bluemoonhorsebacknsw We know that like us, you
want to protect the beauty of the Blue Mountains for
generations to come &Y That’s why we're a
Sustainable Tourism Accredited business. This
independent assessment means we're committed to
protecting our:

& Environment

3= Animals

=) Community

Learn more about our accreditation > link in bio!
#BlueMountains #SustainableTourism

#EcofriendlyTourism #ResponsibleTourism
#HorsebackAdventure

So you can
focus on the ride!

We're a Sustainable
Tourism Accredited

Business!

) BLUEMOON
HORSEBACK

Gruality
Tourism
R T |
[

We protect our
mountain home

Template 1080 x 1080 px

Full-bleed o o ]
Va Image ] B :

Put your logo here - make Keep text short
sure to give it a bit of and snappy
breathing space around

Use imagery with people’s
faces in it, and avoid
covering them with badges
or text
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https://www.canva.com/design/DAGkke9Dv9g/91dspgCLf11CUDp7HqoPng/view?utm_content=DAGkke9Dv9g&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://qualitytourismaustralia.com/wp-content/uploads/2026/03/Adobe-Illustrator-Carousel-Post-1.zip
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Social media Carousel post 2 template
templates:

Carousel post 2

Carousel example

Here’s another carousel post ®8 bluemoonhorsebacknsw
template. All the same guidance
applies as on the previous page.
Looking for an

eco-friendly adventure?

So you can

We're a Sustainable focus on the ride!

Tourism Accredited Quality

Business hecress

— y @
)} BLUEMOON
HORSEBACK

AT Wl
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' We protect our mountain home

Post checklist / A ;
Does this post... O Q 7 EI

Liked by visitvic and others
bluemoonhorsebacknsw We know that like us, you
want to protect the beauty of the Blue Mountains for
generations to come W& That’s why we're a

Speak to visitor needs and how the
achievement benefits them?

Use hashtags on TikTok and Instagram
to help visitors find your content?

J Use a short and engaging caption? Sustainable Tourism Accredited business. This
(under 80 words if pOSSib|e) independent assessment means we're committed to Templqte 1080 x 1080 [0}
protecting our:
J Break up text with emojis to make it & Environment
visually appealing? 3 Animals
=) Community
J Stand out by mentioning specific image
business features? Learn more about our accreditation > link in bio! — —
1
J Include a Call to Action (CTA) to #BlueMountains #SustainableTourism “ ||
drive engagement? #EcofriendlyTourism #ResponsibleTourism y
#HorsebackAdventure “

Template Links

Canva Adobe lllustrator



https://www.canva.com/design/DAGkkfXus68/lA_U8b8r1FlUwSS9Zq1bMg/view?utm_content=DAGkkfXus68&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://qualitytourismaustralia.com/wp-content/uploads/2026/03/Adobe-Illustrator-Carousel-Post-2.zip

Poster/counter
card template

Here's an example of how to use our
printable poster/counter card
template.

For the purposes of this example, we
have featured the Quality Tourism
Accreditation visitor badge and visitor
benefits. However, the same guidance
applies for all achievements/badges.

You can print this template at different
sizes, and place it around your
business to help visitors understand
how your achievement will benefit
them during their stay.

Template Links

Canva Adobe InDesign

Poster template

Poster example using Quality Tourism Accreditation

Accredited Business
Crystal Sands Chéteau

Quality
Tourism

Accredited
Business

We're a Quality Tourism
Accredited Business

What does that mean for your stay?

We've been independently assessed against
national quality standards to make sure:

You'll receive personalised, friendly service
from our team, every time you stay
Learn more about our

Every aspect of our accommodation and
facilities match what we advertised when
you booked

accreditation here.

Or, if you feel any part of

your stay could be improved,
We adhere to high ethical standards for let us know!

\/ responsible tourism, so you can feel good

knowing your stay leaves a positive impact

on our community and environment

feedback@examplebusiness.com.au

In other words - our Quality Tourism Accreditation
is just another way to show our commitment to
giving you the best possible experience.

CRYSTAL SANDS

Cluality
. Presented by T\:‘-u.‘ls-l-l-
CHATAEU -

Call visitor
to action

Put your main
information/
visitor benefits
here

Template A4 210 x 297 mm

Accredited Business

[Insert business name here]

210 x 90 mm

Image

Badge
sits above

image layer

Quality
Tourism
Accredited

Business

Headline goes here and

can sit over two lines

Headline

Intro paragraph text.

/ Bullet point one

/ Bullet point two

Body text consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat. Ut wisi enim
ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip.

CRYSTAL SANDS
CHATAEU

Put your
logo here

Call to action.

Further text.

isiness.com.au

Presented by )?

.,"_Il..'a!.l:':,r
Tourisn

Business
recognition
headline banner

Imoge spdce

Download banner if
building in Canva,
and overlap text in
Poppins font

Put your contact
information and

QR code link to your
Quality Tourism
achievements web
page here
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https://www.canva.com/design/DAGnedEnwMY/_wYQ2YAJb5jR2agpAUvSTw/view?utm_content=DAGnedEnwMY&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://qualitytourismaustralia.com/wp-content/uploads/2026/03/Adobe-Indesign-Poster-Counter-Card.zip

< Back to contents

4.0
Using optimised
campaigns templates

v/

Quality
Tourism

Framework

This section of the guide shows you how to promote
your program achievements using our optimised
campaignh templates and assets.

It includes campaign templates for the following programs:
e Quality Tourism Accreditation

« Sustainable Tourism Accreditation

« Accessible Tourism Program

 Star Ratings

« Tourism Emissions Reduction Program
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To make it easy to get started, use this checklist
How to use to make sure you have everything you need:

this section
of the Toolkit
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For some of our most visitor-focused programs, (il e romn bo) | oo i | Messaging for Quality
we have created several optimised templates the font Tourism Achievements
to help businesses promote their achievements. ’ o ’
These programs have very clear, promotable r PO p pl n S «
benefits in line with what we know visitors are . T emiaont e
regularly searching for.
This section explains how to use these .. . i ., ., i . .
campaign templates and incorporate Optimised campaign assets and templates i Brand font: ‘Poppins i Mess:aglng fc.)r Quality
messaging from Section 2.1 of the Toolkit. These .. . | Tourism Achievements
templates have been created for the following For eqch.of the visitor-centric programs, there Frge .to download from i |
programs: are special celebratory assets and templates. | this Il.nk: fonts.gqogle.com/ 5 For further guidance on
specimen/Poppins i promotional copywriting,
Quality Tourism Accreditation These are di\{ided into Canva assets and refer.to Se’ctio.n 2.1 of thi§ .
. . L Adobe Creative Cloud assets. ; 5 toolkit, which includes visitor
Sustainable Tourism Accreditation ! ' benefit messading f h
, : ging for eac
Accessible Tourism Program Start by finding your specific program, then Quality Tourism program.
Star Ratings download the assets and templates made for ' !

Tourism Emissions Reduction Program your design program of choice.
Download these templates in the
Quality Tourism Marketing Suite.

All the examples in this section of the guide have been developed using these
items. Please note, all businesses featured are fictitious and have been created to
demonstrate guidance only. Any similarity to real businesses is purely coincidental.



http://fonts.google.com/specimen/Poppins
http://fonts.google.com/specimen/Poppins
http://fonts.google.com/specimen/Poppins 
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(00)

Green Opdl ~a ' - Wattle Gold Steel Grey

Pantone Cool Grey 9 C
CMYK107070
RGB 97100 108
HEX# 61646C

Pantone 569 C " ' ey - Pantone 143 C

CMYK 90 9 60 15 . CMYK 032870
RGB 0129 109 RGB 241180 52

HEX# 00816D . HEX# FIB434

Light Opal White Mist Wattle Yellow Light Grey

jjoo] Bunaxpyy [pUBId sjuswaAsIyoy wisLNo] AloND

The Quality
Tourism brand

COIou rs Pantone 569 C @40% Pantone White C Pantone 113 C Pantone 143 C
CMYK 400190 CMYKOO0OO0O CMYKO01740 CMYK 00O 25

RGB 153 205 197 RGBOOO RGB 250 224 83 RGB 204 204 204
HEX# 99CDCb5 HEX# FFFFFF HEX# FAEO053 HEX# CCCCCC

80%
Use our brand colours for setting
text in Canva or InDesign, to
maintain maximum impact for
your promotional designs.

Rainforest Green

Red Ochre Slate Grey

You can see we've provided a Pantone 4168 C 1 5% S Pantone 4014 C Pantone Black 7 C

quick guide on accessible pairings CMYK 82 38 48 60 : , B TR . . CMYK 5 62 65 18 CMYK 000 90

to make sure your text is legible RGB 36 69 69 : _ B, 1;}%__ o, o RGB 184 103 72 RGB 60 60 60

for the majority of your visitors. HEX# 244545 o - ‘ P ".'e : "n “ g HEX# B86748 HEX# 3C3C3C
Accessible colour pairings White Mist Rainforest Green Red Ochre
White Mist Light Opal Steel Grey
Wattle Yellow Wattle Yellow Rainforest Green

Wattle Gold

Rainforest Green White Mist White Mist White Mist

Wattle Yellow Light Grey
Wattle Yellow
Wattle Gold




Assets for each
campaign

Each program in this section of the
toolkit has its own, unique assets to
help your campaigns stand out.

These are:

1. Celebration tick

A standalone version of the Quality
Tourism tick, with celebration
elements around it, relevant to

the program achievement.

2. Badge with celebratory elements

A badge with program-specific
graphic decorations, only for use when
it is the main focus in the promotional
material. Note - it does not replace
your achievement badge in other
communications.

3. Banners

Each program also has a special banner
design to hold copy. For ease

of use, they are supplied with a preset
text headline, which can be simply
placed over imagery.

Alternatively, the asset is available
without any text, if you choose to
create your own message, or headline.

If doing so, headlines should be set
within the banner in the brand font,
Poppins, available here: fonts.google.
com/specimen/Poppins

Banners are supplied in two colours, light
and dark, for flexibility of use
over different images.

Celebration tick

Badge with celebratory elements

Bannerl1

We're a Quality Tourism
Accredited business

Banner 2

w
©

We're a Quality Tourism
Accredited business

(Without text)

We're a Sustainable
Tourism Accredited business

jjoo] Bunaxpyy [pUBId sjuswaAsIyoy wisLNo] AloND

Quallty.TOl.msm Quality
Accreditation Tourism
Business
(Without text)
We're a Sustainable
Quality Tourism Accredited business
Sustainable Tourism Tourism
Accreditation
g. ww Sustainable
IS
.
o L 2
= et e
uali Expl
)‘\/? i"’cﬁ{i’z‘,‘ Acce)s(gigirlﬁ; tCJ-Eruide
Accessible Tourism
Prog rq m Inforn?gﬁgzsll-\?llgilable

Explore our
Accessibility Guide

Star Ratings*

Tourism Emissions

Reduction Program

Quality
Tourism

Accredited
Business

18,0001

Accredited
Accommodation

Quality
Tourism

Accredited
Business

*Templates have been provided so you
can insert your relevant Star Ratings badge.

Star Ratings and visitor
eviews: What's the difference?

Helping you travel
cleaner and greener

*

o

Star Ratings and visitor
reviews: What's the difference?

Helping you travel
cleaner and greener


http://fonts.google. com/specimen/Poppins
http://fonts.google. com/specimen/Poppins

Campaign program name

Social media:

Quality Tourism Accreditation

Writing captions

Here we have provided example
captions for the different
optimised campaign programs,
which have been developed using
Section 2.1 of the Toolkit

Sustainable Tourism Accreditation

Accessible Tourism Accreditation

When writing captions for posts,
use this handy checklist:
Does this post...

J Speak to visitor needs and how the
achievement(s) benefits them?

J Use a short and engaging caption
celebrating the achievement?
(under 80 words if possible)

Break up text with emojis to make it Star things
visually appealing?

Stand out by mentioning specific

business features?

Include a Call to Action (CTA)
to drive engagement?

L K«

Use hashtags on TikTok and Instagram
to help visitors find your content?

Tourism Emissions Reduction Program

Example 1

We're a Quality Tourism Accredited Business. Our business
operations, facilities, service and sustainability practices
have been assessed against quality standards. So you can
feel confident that when you book with us, you'll receive an
exceptional experience, every time. Learn more about our
accreditations - link in bio!

#QualityTourismAccredited #AustralianTourism
#AdventureTourism #CrossCountryTours

We know you want to make a positive impact on the
communities you visit. That's why we're Sustainable
Tourism Accredited - meaning we meet national
standards of responsible practice across all areas of
business . So you can feel good knowing your experience
with us won't just give you memories for life - it'll also help
our local area thrive.

#SustainableTourism #SustainableTourismAccredited
#EthicalTraveller #EcoTourism

Accessibility is a key part of ensuring our visitors have the
relaxing stay they deserve. Our Accessibility Guide means
you can be sure we have facilities, tools and trained staff
to help you get the most out of your visit.

#AccessibleTourismProgram #AccessibleTravel
#WheelchairAccess #Neurodiversity

We appreciate every visitor that takes the time to review

us on sites like Tripadvisor and Google Reviews. But when
you're a visitor booking an experience, it can be hard to
know which reviews are relevant to you. Our Star Rating is
independently assessed against internationally recognised
standards. So when you see our Star Rating, you can be
sure of the level of quality, service and facilities you'll
receive. Just another way we’re helping you get the

most out of your stay!

#StarRatings #VisitorReviews #3StarAccommodation

Calling all ethical travellers! We know you want to lower
your carbon emissions when you travel. That's why we're
part of the Tourism Emissions Reduction program. Our plan
and progress reports are publicly available - so you can
feel confident we're delivering on our commitments.

#CarbonEmissionsReduction
#TourismEmissionsReductionProgram #SustainableTravel

Example 2

As a Quality Tourism Accredited Business, we've been
independently assessed to make sure we meet national
quality standards. It’s just one of the many ways we make
sure you get an inspiring and memorable experience,
every time you visit us! Learn more about

our accreditations via the link in bio.

#QualityTourismAccredited #ExploreNorthernTerritory
#LuxuryTravel

We love ethical travellers - visitors like you, who leave

a positive mark on the world with responsible choices.
That's why we're a Sustainable Tourism Accredited
Business. Our business practices and impact have been
independently assessed against strong ethical standards,

to make sure your experience with us matches your values.

#EthicalTourism #EcoTourism
#SustainableTourismAccredited #TravelGreener

Do you use mobility equipment? Looking to plan your path
around our park? We're Wheelchair & Scooter Accredited
so all our visitors can get access to our exhibits with ease.
Learn more about our accessibility aids in our Accessibility
Guide. Inside, you'll find all the info you need to plan your
visit. Link in bio!

#AccessibleTourismProgram #EqualAccess
#WheelchairFriendly

Star Ratings are an official set of accommodation
standards used across the world. Our 5 Star Rating means
you can be sure that your luxury experience will meet your
expectations in every area. Learn more about our official
rating with the link in our bio!

#5StarHotel #LuxuryTravel #TreatYourSelf #DesignerStays

As part of the Tourism Emissions Reduction Program,
we're committed to reducing our carbon footprint.

So when you book with us, you know you're doing your
bit for the planet by supporting a responsible business

#EcoTourism #CarbonFootprint #TravelGreener

NN
o
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Social media
templates:

Image + banner
version

This is what the editable static
social media template looks like
for the Quality Tourism optimised
campaign.

A similar template has been
provided for all optimised
campaigns, and these

are shown on the next page.

Template 1080 x 1350px

Place image
(full bleed)

N ®
\
N

Insert short
announcement here!

*

34 px margin (left and right sides)

Quality

Tourism

Accredited
Business

\

Badge always sits above
image layer. Don’'t move
or alter the badge shown.

Poppins Semibold font,

dark green text.

Dark
green
text

#244545

B
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Quality Tourism Sustainable Tourism
Accreditation Accreditation
Available templates

Social media
templates:

Quality
Tourism

Quality
Tourism

L Bl Accredited
! ‘ L 3 Business

Accredited
Business

Image + banner
version

wu Sustainable
Tourism
Accredited
B

An image + banner static post
template for all optimised
campaigns is available for
download on the QTF within the
Quality Tourism Marketing Suite.
Links to templates appear below
each image example.

e're a Quality Tourism ¥ / We're Sustainable
Accredited business! § Tourism Accredited!

O
(-
Q
=3
<
_|
o
(-
=
[72)
=
>
(@)
2.
()
<
(0}
3
(©)
35
—
(72}
=)
(o]
=
=
<
Q
-
=~
®
=3
>
(o]
—|
(o]
o
o)
=

Canva Adobe lllustrator
Accessible Star Ratings Tourism
Tourism Emissions
Remember to follow these guides when Program Reduction
writing your supporting captions: Program
J Speak to visitor needs and how the ' ' B o _--"g 4]
achievement(s) benefits them? e \ :
. / - ' J Quality %lt?'!g%‘
J Use a short and engaging caption o L 1 )\i’}?c‘,ﬂi?
celebrating the achievement? : Lati N — Quality
(under 80 words if possible) ' = B ormation Avaiable [ Tourism

Accredited

Accommodation Accredited

Business

Break up text with emojis to make it
visually appealing?

Stand out by mentioning specific
business features?

Include a Call to Action (CTA)
to drive engagement?

Explore our

Use hashtags on TikTok and Instagram » 4 Accessibi"ty Guide
to help visitors find your content? _

‘_Fl 4
Star ratings and visitor e We're helping you travel

reviews: What's the difference?

C { L K

cleaner and greener
Y. .
L 3

L

Canva Adobe lllustrator Canva Adobe lllustrator



https://www.canva.com/design/DAGkHT8eF5I/kOxLWymfMX0MiMzb14xzCQ/view?utm_content=DAGkHT8eF5I&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGkGNDsmq4/0mFNSv2SscVYjWmOtX5p7w/view?utm_content=DAGkGNDsmq4&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://canva.link/h6bpomrm560eam2
https://www.canva.com/design/DAGklZy9-io/liDdHWKZnsuVupR5a51seg/view?utm_content=DAGklZy9-io&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGklR41k9g/xSh-kMb1TfzHrFWsnA3TKg/view?utm_content=DAGklR41k9g&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Quality-Tourism-Image-Banner.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Accessible-Tourism-Image-Banner.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Tourism-Emissions-Reduction-Image-Banner.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Sustainable-Tourism-Image-Banner.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Star-Ratings-Image-Banner.zip

Social media
templates:

Frame version

This is what the editable framed
social media template looks
like for the Sustainable Tourism
optimised campaign.

A similar template has been
provided for all optimised
campaigns, and these are shown
on the next page.

Template 1080 x 1080px

Business

Place image

Quality
/ Tourism
Accredited

Tourism
e Accredited
Business

(fill the green box) N Y S”S“""“b'%

N

A\
a

Insert short headline
annhouncement here

Badge always sits above
image layer.

Unique campaign
elements are pre-built into
the templates, please don’t
move or alter them.

Poppins Semibold font,
white text.

White
text

#HFFFFFF
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Quality Tourism
Accreditation

Sustainable Tourism
Accreditation

AN
AN

Available templates

Social media
templates:

Quality
Tourism

Accredited
8 Business

Frame version

Quality
Tourism

o Sustainable
Tourism
Accredited

Accredited
Business

A frame post template for all
optimised campaigns is available
for download on the QTF within the
Quality Tourism Marketing Suite.
Links to templates appear below
each image example.

& .:.:' . d
e

We're a Quality Tourism
Accredited business!

We're a Sustainable
Tourism Accredited business!
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Canva Adobe lllustrator Canva Adobe lllustrator
Accessible Star Ratings Tourism
Tourism Emissions
Remember to follow these guides when Program Reduction
writing your supporting captions: Program

J Speak to visitor needs and how the
achievement(s) benefits them?

J Use a short and engaging caption
celebrating the achievement? i

[ 1 1
s |
4 i Accessible Tourism

Information Available

i i . ' Qualit
(under 80 words if possible) AR . ' Quality Touhey
o o, ,‘,‘* .: iy ."‘ l-- ‘/ %""‘Iar:'st% Tourism ." écc.redited
: 2 R S o . . . usiness
Break up text with emojis to make it e Rl T T LA )‘{&B
visually appealing? e ], S > Accessible

Accredited
Accommodation

Stand out by mentioning specific
business features?

Include a Call to Action (CTA)
to drive engagement?

C { L K

Use hashtags on TikTok and Instagram
to help visitors find your content?

Explore our
Accessibility Guide

Star Ratings and visitor
reviews: What's the difference?

We're helping you travel
cleaner and greener

Canva Adobe lllustrator Adobe lllustrator

Adobe lllustrator Canva



https://www.canva.com/design/DAGkHbbxBW4/WbPgGSdvQKmrrIT5qMhjkg/view?utm_content=DAGkHbbxBW4&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGkGPKcGu0/SkMLBhPyxYKr-epRrSi3PQ/view?utm_content=DAGkGPKcGu0&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://canva.link/g95y6vknhqaitf3
https://www.canva.com/design/DAGklqtEVfA/MPihb0Ic5on5shHJSR84Cw/view?utm_content=DAGklqtEVfA&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGklM32po0/t2qr1AJ2itrJkLc8MHKKBg/view?utm_content=DAGklM32po0&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Quality-Tourism-Frame.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Accessible-Tourism-Frame.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Tourism-Emissions-Reduction-Frame.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Sustainable-Tourism-Frame.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Star-Ratings-Frame.zip

Social media
templates:

Badge only
version

This is what the editable, badge
only static social media template
looks like for the Accessible
Tourism optimised campaign.

A similar template has been
provided for all optimised
campaigns, and these are shown
on the next page.

Template 1080 x 1080px

Accessible Tourism

Quality
Tourism

Accredited
Business

Accessible
Information Available

Ledarn more...

Badge with program-specific
graphic decorations is
pre-built into the templates,
please don't move or

alter them.

Poppins Semibold font,
white text.

White
text

#HFFFFFF
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Quality Tourism Sustainable Tourism
Accreditation Accreditation
Available templates

Social media

We are now a...
templates:

Badge only
version

Quality
Tourism

Accredited
Business

Quality

Tourism

Accredited

A badge only post template for all Business

optimised campaigns is available
for download on the QTF within the
Quality Tourism Marketing Suite.
Links to templates appear below
each image example.

s Sustainable
h q Toursm
e dooedtod

Edsinmss

Learn more...

Canva Adobe lllustrator Adobe lllustrator
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Accessible Star Ratings Tourism

Tourism Emissions

Remember to follow these guides when Program Reduction
writing your supporting captions: Program

J Speak to visitor needs and how the
achievement(s) benefits them?

J Use a short and engaging caption
celebrating the achievement?

(under 80 words if possible) + [ L e
. .. . * ;
Break up text with emojis to make it J Guul;ty
visually appealing? » Tourism
Socredited
Business
Stand out by mentioning specific
business features? Accassible
Information Availoble

Tourism *

B Quality *
Tuurl_srn
hkk kok Accredited

Accredited
Accommodation

Quality

Include a Call to Action (CTA)
to drive engagement?

w Sustainable
h q Teurism

C { L K

Use hashtags on TikTok and Instagram
to help visitors find your content?

Learn more...

Learn more...

Adobe lllustrator

Learn more...

Canva Adobe lllustrator Canva Adobe lllustrator



https://www.canva.com/design/DAGkHaA20Is/nmn9ShhsV5KGd_lYsIpomg/view?utm_content=DAGkHaA20Is&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGkFyM35ig/89y7lL8_2D4WgaVUETTWsg/view?utm_content=DAGkFyM35ig&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://canva.link/ru7hdznxm4jnueg
https://www.canva.com/design/DAHFHRvgDow/kg1urig-L-DTgzrLkfGTTw/view?utm_content=DAHFHRvgDow&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://canva.link/kw6fzv51e87nocd
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Quality-Tourism-Badge-Only.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Accessible-Tourism-Badge-Only.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Tourism-Emissions-Reduction-Badge-Only.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Sustainable-Tourism-Badge-Only.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Star-Ratings-Badge-Only.zip

Social media
templates:

Carousel post

This is what the editable carousel
social media template looks like
for the Star Ratings campaign.

A similar template has been
provided for all optimised
campaigns, and these

are shown on the next page.

D
~

Template 1080 x 1080px

Badge always sits above Unique campaign

image layer. elements are pre-built into
the templates, please don't
Insert your relevant move or alter them.

Star Rating badge.
\ \ / z

Place image Place image

Insert text here

Starrating [l example over two lines
badge here H

jjo0] Bunaxipy [PUBIg sjusWBABIYDY WSIINO] ANoND

Insert your

Learn more
on our website!

(fill the green box) | (fill the green box)
Place image ‘

(full bleed) \
. Place image y ‘
Insert short (fill the green box)

Place logo
here

announcement here!

Insert short headline
announcemen

70 px text

40 pximage margin

Poppins Semibold font,
white text.

White
text

#FFFFFF




Social media
templates:

Every time you visit,
you can expect

Carousel post

We're Quality Tourism
Accredited!

A carousel post template for all

optimised campaigns is available
for download on the QTF within the
Quality Tourism Marketing Suite.
Links to templates appear below
each image example.

Carousel writing checklist:

J Call out the key services, features and
facilities you offer, aligned to how they
benefit your visitor

J Headlines on each slide title should be
kept to a maximum of 7 words

Ensure your imagery features people
and they are clearly displayed within the
frame - social media is social after all!

Speak to visitor needs and how the
achievement(s) benefits them?

mobility infrastructure

celebrating the achievement?
(under 80 words if possible)

Break up text with emojis to make it
visually appealing?

Stand out by mentioning specific
business features?

Include a Call to Action (CTA)
to drive engagement?

Available templates

Quality Tourism
Accreditation

Learn more
on our website!

Exceptional service Quality facilities Ethical business conduct

Look no further...

- B

Do you use a : ’%’
. . scooter or wheelchair? ) . .
Use a short and engaging caption i O g Ve cauippedwith L TE

Use hashtags on TikTok and Instagram Canva

C L A { L K«

to help visitors find your content?

Adobe lllustrator

Canva Adobe lllustrator
Looking for eco-friendly
travel options?
~ We're a Sustainable s> .
Tourism Accredited Business! practice standards
Accessible Star Ratings
Tourism
Program

Read our A
Accessibility Guide N

to learn more

A few ways we reduce
our carbon footprint...

So you can
focus on exploring!

Learn more
on our website!

Our 5 Star Rating means
you can expect...
T - Highly personalised

" The finest luxury touches *
service

We adhere to ethical

We generate all
our own power (solar grid)

Adobe lllustrator Adobe lllustrator Canva

D
(00)

Sustainable Tourism
Accreditation

Book your s N
sustainable .

¥ visit today!
)

. - _'I
& ] .
- e
E - = -h&
Sl .
¢ *
s,
*

So you can =
travel responsibly

jjo0] Bunaxipy [PUBIg sjuBWBABIYDY WSIINO] ANoND

Tourism
Emissions
Reduction

Program

Read more on our
Tourism Emissions .
Reduction plan

We grow all our own
organic produce

Adobe lllustrator



https://www.canva.com/design/DAGkHbbxBW4/WbPgGSdvQKmrrIT5qMhjkg/view?utm_content=DAGkHbbxBW4&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGkGPKcGu0/SkMLBhPyxYKr-epRrSi3PQ/view?utm_content=DAGkGPKcGu0&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://canva.link/g95y6vknhqaitf3
https://www.canva.com/design/DAGklqtEVfA/MPihb0Ic5on5shHJSR84Cw/view?utm_content=DAGklqtEVfA&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGklM32po0/t2qr1AJ2itrJkLc8MHKKBg/view?utm_content=DAGklM32po0&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Quality-Tourism-Frame.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Accessible-Tourism-Frame.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Tourism-Emissions-Reduction-Frame.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Sustainable-Tourism-Frame.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Star-Ratings-Frame.zip

Digital banner
templates

This is what the digital website
banner/banner ad template looks
like for the Tourism Emissions
Reduction campaign.

A similar template has been
provided for all optimised
campaigns, and these are shown
on the next page.

Templates
Leaderboard 728 x 90px

Insert your own headline,

CTA to find out more

MREC 300 x 250px

Poppins Semibold font,
white text.

White
text

#FFFFFF

Dark
. _ reen
Poppins Semibold font, gtext
dark green text.
#244545

Insert your
own headline,
CTA to find

out more

Quality

Tourism

Accredited
Business

SUstainable

g} R

Quality
Tourism

Accredited
Business

Unique campaign
elements are pre-built into
the templates, please don't
move or alter them.
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Quality Tourism Sustainable Tourism
Accreditation Accreditation
Available templates

. Quali
Learn more about our J Tul:,ﬂfi:-,t%

Sustainable Tourism Accreditation Aciened

Blaacsinngis

Tourism

Aurendive]
(2 TR R

Learn more about our ::i Quality

Quality Tourism Accreditation

Learn more
about our
Quality Tourism
Accreditation

Learn more
about our A
Sustainable h

Tourism

Quality Accreditation

Tourism
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Digital banner

templates
Canva Adobe lllustrator Canva Adobe lllustrator

A digital banner template for all

optimised campaigns is available

for download on the QTF within the Accessible Star Ratings Tourism
Quality Tourism Marketing Suite. Tourism Emissions
Links to templates appear below Program Reduction
each image example. Program

Visiting soon? ' Explore how our Star Rating helps .. . Halping you travel cleaner and greener: .
Read our Accessibility Guide iy you book the right accomaodation ' fozmades About the Tourism Emissions Reduction Program

Visiting soon?
Read our
.i.ccq:nl'l:lliw .
Guide

Explone how
aur Star Rating

Halping you
trovel cleaner
and greener: -

AT TP
Tourkirm L ikond

Reduction Program

Canva Adobe lllustrator Adobe lllustrator Canva Adobe lllustrator



https://www.canva.com/design/DAHE1JdR-YA/M3YFxYT0xjwzwRbHPMJRtg/view?utm_content=DAHE1JdR-YA&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAHFYRctUNU/v59O35_2sgTxQwcW50YvHQ/view?utm_content=DAHFYRctUNU&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://canva.link/u2765ju72p7ntna
https://www.canva.com/design/DAHFX2L-MNg/1bSYvG4fNgZWCyzKW0tHfw/view?utm_content=DAHFX2L-MNg&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://canva.link/d23hsspt5yqh67n
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Quality-Tourism-Digital-Banners.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Accessible-Tourism-Digital-Banners.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Tourism-Emissions-Reduction-Digital-Banners.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Sustainable-Tourism-Digital-Banners.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Star-Ratings-Digital-Banners.zip
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Templates
Header asset 625 x 151px

Insert your own headline here

over two lines max.
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Business
o .
Email banner
templates
Unique campaign badge and
White elements are pre-built into
Poppins Semibold font, text the templates, please don't
. : Inner asset 625 x 157px white text. move or alter them.
This is what the email banner #FFFFFF

template looks like for the
Quality Tourism campaign.

A similar template has been
provided for all optimised
campaigns, and these

are shown on the next page.

Insert your own headline here Sourism

Accredited

over tWO Iines aple) @& Business




Email banner
templates

An email banner template for all
optimised campaigns is available
for download on the QTF within
the Quality Tourism Marketing
Suite. Links to templates appear
alongside each image example.

Available templates

Quality Tourism
Accreditation

Canva Adobe lllustrator

Your business

We’re now a Quality Tourism Accredited business!
To: John Smith

Hepiy-ia

4
Learn more about our Y

Quality Tourism Accreditation .
uality
Tourism

Dear <Name>,

We’ve got good news.
We are now a Quality Tourism Accredited business!

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam

erat voliitnat Ut wisi enim ad minim veniam ailis nostriid exerci tation

Accessible
Tourism
Program

Canva Adobe lllustrator

Your business

We're

now a Quality Tourism Accredited business!
John S

mith

Visiting scon?
Read our Accessibility Guide

Dear <Name>,

We’ve got good news.
We’re an Accessible Tourism Program provider

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

vDuis autem vel eum iriure dolor in hendrerit in vulputate velit esse
molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero
eros et accumsan et iusto odio dignissim qui blandit praesent luptatum
zzril delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam

Explore our Star Rating and
what it means for your stay

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse
molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero
eros et accumsan et iusto odio dignissim qui blandit praesent luptatum
zzril delenit augue duis dolore te feugait nulla facilisi.

For now, that’s all from us! .

Your business’s footer

Adobe lllustrator

o 2

Learn more about our S A

Sustainable Tourism Accreditation ks

Seatghraby s

N

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse
molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero
eros et accumsan et iusto odio dignissim qui blandit praesent luptatum
zzril delenit augue duis dolore te feugait nulla facilisi.

For now, that’s all from us! .

Your business’s footer

Sustainable Tourism
Accreditation

Canva

Adobe lllustrator

Tourism
Emissions
Reduction

Program

Canva Adobe lllustrator

Your business
We're now a Quality Tourism Accredited business!
John Smitt

An update on our
Tourism Emissions
Reduction Plan progress

Dear <Name>,

We’re helping your travel cleaner and greener

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

vDuis autem vel eum iriure dolor in hendrerit in vulputate velit esse
molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero
eros et accumsan et iusto odio dignissim qui blandit praesent luptatum
zzril delenit augue duis dolore te feugait nulla facilisi.

Star Ratings

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.
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https://www.canva.com/design/DAHE1G6uIrE/_A27nhJoJZv_vb7_SB_bZQ/view?utm_content=DAHE1G6uIrE&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAHFYcTHDYo/2ueScaHjPk87a2w-sjyN9g/view?utm_content=DAHFYcTHDYo&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://canva.link/2ywx3oo7pww90bu
https://www.canva.com/design/DAHFX-vMewg/Wc6CsY6dRkNpHguXsbb_-A/view?utm_content=DAHFX-vMewg&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://canva.link/829042s6y6sm66t
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Quality-Tourism-Email-Banners.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Accessible-Tourism-Email-Banners.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Tourism-Emissions-Reduction-Email-Banners.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Sustainable-Tourism-Email-Banners.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Star-Ratings-Email-Banners.zip

Poster/counter
card templates

This is what the printable poster/
counter card template looks

like for the Sustainable Tourism
campaign.

Poster/counter card templates
are supplied in two colours, light
and dark, for flexibility of use with
different images.

Similar templates have been
provided for all optimised
campaigns, and these are shown
on the next page.

Template (A4) 210 x 297mm Template |

Badge always sits above
Quality image layer.

Tourism

Accredited Unigue campaign
Business 9 Palg

elements are pre-built into
the templates, please don’t
move or alter them.

Place image
(fill the green box)

2

Headline goes here and
can sit over two lines

.~

We've been assessed

Poppins Semibold font,
dark green text.

Generate your own

QR code and link to Dark
L 2 'S a page on your green
® ‘ business website. text
.o
O

#244545

Poppins Semibold font, against national standards Template 2

white text. for ethical and responsible
tourism practices. This means
you can feel good knowing: Place QR

i de h
V\t,gl(ie < Bullet point 1 cose e
< Bullet point 2
A J Bullet point 3 Want to learn more about
v Bullet point 4 our sustainable tourism
commitments? Scan here or

\/ Bullet point 5 chat with our friendly team! Headline goes here and

can sit over two lines

Poppins Regular

We've been assessed

against national standards
for ethical and responsible
tourism practices. This means
you can feel good knowing:

o Quality
ace your Presented by Tourism
logo here Framework

Quality
Tourism

Ol
w

jjoo] Bunaxpyy [pUBId syuswaAsIyoy wisLNo] ANoND
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Quality Tourism Sustainable Tourism
Accreditation Accreditation
Available

templates

Quality R Quality
Tourism CC] Nnva - — T 3 _;, Tourism
Accredited o i

Accredited

Business Business

Adobe InDesign

Adobe InDesign

We're a Sustainable Tourism

We're a Quality Tourism
Accredited business

o N

We've been assessed against
national standards for ethical
and responsible tourism
practices. This means you
can feel good knowing:

Accredited business

*

What does that
mean for your visit?

Awarded by the Australian Tourism Industry Council,
this accreditation means every part of our business
has been independently assessed for excellence.

For you this means:

Poster/counter
card templates

Expert service from our friendly team, to help you

= < Youre supporting an eco-friendly business
get the most out of your visit

that cares for our environment
Peace of mind, knowing your experience will live

R < Weadhere to high ethical standards for how
up to what we've advertised

we treat our staff and customers

. oo . Want to learn more about
< We take our social responsibilities seriously, NG ET BT

and contribute to our local community commitments? Scan here or
through (insert action here). chat with our friendly team!

A " . If you think there’s any way we can
Clean, safe and high quality facilities that SRR ST S - I e e

enhance your experience from you! Talk to one of our team

: q A members or drop us a message here:
Knowing you're supporting a business that P 9

adheres to high ethical standards inputemail@examplebusiness.com.au
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These examples show how to [aie] Logo TEAT HERE )_\?%“Ji!‘;% |3ie| Looe TEXT HERE )_\?%“u‘i!‘;%
use the poster/counter card = '

templates for each program. Print

these out and display around your

place of business.

Framework

A poster/counter card template Accessible Star Ratings Tourism
for all optimised campaigns is Tourism Em|sspns
available for download on the Program Reduction
QTF within the Quality Tourism Program
Marketing Suite. Links to templates | '
appear alongside each image
example.

Quality
Tourism

Quality
Tourism

Quality
Tourism

Accredited
Business

Accommodation

# Making sure your accessibility %;% # Whatyou can expect from your How we're reducing the carbon
x # stayatour 5 Star accommodation

: 7 : footprint of your experience
/ vy

oA . \ 4

We're part of the Tourism Emissions
Reduction Program, which means
we're helping you do your bit for the
planet, by doing ours. Here's a few
ways we reduce our carbon emissions:

needs are met and respected

Our infrastructure, tools and team
training have been examined through
the Accessible Tourism Program, to
make sure we meet best-practice
accessibility standards.

Star Ratings are an internationally
recognised symbol for quality
accommodation standards.

Our rating of 5 stars means

For you this means: you can expect: If you have any suggestions on how we

Facilities that are built to accommodate your mobility v o _ I A R 0 /' Produce our own power using solar panels to » X

e e oy ey 1o sparkiing clean facilities across our establishment ::;:T:r; T :::::::2;:::' our reduce fossil fuel use e G
) : : or see our progress, scan here:

Is there something else we can do to help Tailored service from our friendly team inputemail@examplebusiness.com.au /' Use your food scraps to fertiise our gardens P9

Access to hearing loops, visual aids and braiile to help e

z g to reduce waste Or, if you think there’s a way we could
you get the information you need Letusia . Access to a great range of extras, from our saltwater o, to find out more about Star Ratings, v improve our environmental impact,
etus know a o
. 00l to our billiards room scan the QR code above! Grow or locally source all our produce to letus know at:
Trained, friendly staff who equipped with the skills to feedback@examplebusiness.com.au, P lower transj O:’( emissions ° feedback@examplebusiness.com.au
support you with any accessibility needs or requests or chat with one of our team members. ’ eoeme -

5 e D Quality 5 e = Wi Quality 5 e T W Quality
gl LOGO TEKY HERE esented by )? Tourism gl LOGO TEKY HIRE bresented by )? Tourism bl LOGO TEKT HERE Presented by )? Tourism
1] Framework Hi Framework et § Framework

Canva Adobe InDesign Adobe InDesign Canva Adobe InDesign



https://www.canva.com/design/DAGnfGYSuF8/OrnC5kKmatHSk7tTzM2sqg/view?utm_content=DAGnfGYSuF8&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGnfNXRuNQ/FV6BOYcdfLEfgLYWeja7PA/view?utm_content=DAGnfNXRuNQ&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://canva.link/914i6mvhp1v6xk2
https://www.canva.com/design/DAHFX4z_q3M/natAqGYUsS3iiMlqs60eMA/view?utm_content=DAHFX4z_q3M&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://canva.link/nwhmnj3c35v8but
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Quality-Tourism-Poster-Counter-Card.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Accessible-Tourism-Poster-Counter-Card.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/TER-Program-Poster-Counter-Card.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Sustainable-Tourism-Poster-Counter-Card.zip
https://qualitytourismaustralia.com/wp-content/uploads/2026/04/Star-Ratings-Poster-Counter-Card.zip

< Back to contents

Quality
Tourism

Framework

5.0
Introduction to digital
marketing channels

This section outlines how to use
digital channels in the most effective way.

It covers comprehensive guidance on:
« Social media

 Digital marketing

 Paid advertising




Before we get started, make sure you
have the following available:

/4

Quality
Tourism

Accredited
Business

Your Quality Tourism program
achievement badge

Official badge that signifies you have
successfully completed your Quality
Tourism program.

Your Business Social Media
accounts and Website

Access to your business’ social
media accounts as well as your
visitor-focused website.
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Quality Tourism Achievements Digital Marketing Toolkit

| |
_._ _____._...___._..._._ Lif dit ._.___.
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< Back to start of section 5.0

Soc



Channel selection guide

Channel Role

O1
(00)

Social media
best practice
guidelines

Social media is a great tool for
boosting discoverability and
sharing visually engaging content
with audiences. Use it to share
the visitor benefits of your Quality
Tourism program achievements
using short, snappy messaging.

Channel selection

It's important to post content
where your visitors are scrolling.
Not all social media channels
have the same users. If your
target visitors are young and
visually driven, consider focusing
on Instagram and TikTok. If you
cater to a broader demographic,
Facebook is a solid platform for
engagement.

You don’t need every social media
channel. Choose 1-2 platforms
where your audience is most
active, using the channel roles
outlined on this page.

Instagram

Facebook

Connect with younger audiences,
especially millennials and Gen Z.
Instagram is ideal for showcasing
visual storytelling, brand personality,
and building a community around
your business.

Connect with a broad audience
across all demographics and
drive traffic to your website using
engaging posts.

Use all features: Make use of Reels, Stories,
Carousel Posts, and Live Videos to engage
followers. Use interactive elements like polls
and question stickers to boost engagement.

Hashtags & keywords: Use 3-5 relevant
hashtags to expand reach, focus on a mix of
popular and niche. Include SEO keywords in
captions for discoverability as Instagram now
uses keyword searches too.

Hook in post copy: Start with an eye-catching
hook to grab attention and encourage users
to read more.

Short, punchy captions: Keep captions brief
and intriguing, tease the content instead of
revealing the full story.

Use quotes: Include quotes to add a
human and relatable element that
resonates with readers.

Brand consistent images: Ensure images
align with your brand moodboard and are
visually engaging.

Ask questions: End posts with questions to
boost comments, engagement, and reach
— this works well if you have time to respond.

Content essentials Formatting

« Aspect Ratio: Stick to 4:5 (portrait) for Feed
posts, and use 9:16 (vertical) for Reels and
Stories to maximise screen use. Try shooting
videos in portrait for this reason.

« Authenticity: Include user-generated
content and genuine ‘behind-the-scenes’ posts
as audiences prefer real, relatable content.

- Aspect Ratio: Stick to 1:1 (square) or
4:5 (portrait) for Facebook feed posts, and use
9:16 (vertical) for Reels and Stories to maximise
screen use. Try shooting videos in portrait for
this reason.

« Authenticity: Include user-generated
content and genuine ‘behind-the-scenes’ posts
as audiences prefer real, relatable content.
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Social media
best practice

guidelines

Continued

Channel selection guide

Channel

TikTok

YouTube

YouTube
Shorts

X (Formerly
Twitter)

Role

Reach younger audiences,

especially Gen Z, with short,
entertaining, and relatable

video content.

Popular amongst male
viewers. Video hosting and
content discovery platform.
Ideal for long-form content
that builds brand authority
and educates viewers.

Reach new audiences with
short, engaging videos

(60 seconds or less). Great for
quick updates, behind-the-
scenes, or trending content.
Made for on-the-go viewing
and boosting discoverability.

Share quick updates and join
trending conversations to
increase brand visibility.

Content essentials

Hook quickly: Capture attention within the first 3 seconds,
start with a question, surprising statement, or visually
engaging action.

Use trends & challenges: Join trending sounds, effects, and
challenges to increase your content’s chance of appearing
on the For You Page (FYP).

Authenticity over polish: Create relatable, unpolished content,
users prefer authentic moments over heavily edited videos.

Text overlays and voice-over captions: Add text overlays and
captions for voice-overs - many users watch without sound

Metadata: Fill in all titles, descriptions, and tags for
better search results.

SEO headline: Use a search optimised headline that
answers what people would Google to find your video.

Thumbnails: Create custom, attention grabbing
thumbnails that clearly represent your video.

Keep it quick: Content should be under 60 seconds,
focus on punchy, engaging storytelling.

Trendy and relatable: Use trending sounds or fun challenges
to boost visibility.

CTA: Include a clear call to action, like “Subscribe for more
quick travel tips!” to build your audience.

Short, sharp copy: Keep posts concise and straight
to the point, ideally under 280 characters.

Timely responses to increase engagement: Monitor
comments and reply quickly to engage with your audience.

SEO benefits: Posts on X are indexed by Google,
so consistent posting can help boost overall brand
visibility in search engine results.

O1
O

Formatting

. Aspect ratio: Use 9:16 (vertical) to take
full advantage of the screen space.

» Video length: Keep videos under
15-30 seconds for maximum engagement;
focus on fast-paced editing.

« Calls to Action: Encourage engagement
by ending videos with a CTA like “Follow for
more travel tips!” or “Comment below
if you've experienced this!”

jjoo] Bunaxpyy [pUBId sjuswaAsIyoy wisLNo] AloND

« Playlists: Use playlists to organise videos
into series and guide viewers through
related content.

« Auto transcribe: Always use the auto transcribe
tool to help Google understand your content,
even if subtitles aren’t publicly visible.

- Aspect ratio: Use 9:16 (vertical) to fill the screen.

« Video Length: Aim for 15-30 seconds for
maximum engagement, focusing on fast-paced
content. [Max 60 seconds]|

« Use relevant hashtags: Use 1-2 trending or
topic-specific hashtags to increase
discoverability, but avoid overloading posts.

« Visuals: Include images, GIFs, or short videos
to boost engagement rates; tweets with visuals
get significantly more views.



Highlighting
achievements on
social media

Quality Tourism program
achievements can be used to
build trust and credibility with
visitor audiences online.

Feature relevant Quality
Tourism achievements across
social media as proof of your
commitment to delivering high-
quality visitor experiences,

or commitment to accessible/
sustainable tourism practices.

Use different types of social content to engage visitors:

Informative posts

Share posts explaining your
achievements and what
they mean for your visitors
e.g. the benefit to them.
Keep it simple and visually
appealing.

Visitor testimonials

Nothing builds trust like

user-generated content from

real visitors. Share reviews
or testimonials, highlighting
how visitors benefited from
your commitment to quality,
accessibility, sustainability,
etc. Consider creating a
unique branded hashtag to
collect visitor reviews.

You can encourage people
to share reviews by offering
a discount or prize.

Behind-the-scenes
content

People love a peek behind
the curtain. Show how

your business meets the
standards for accreditation,
such as implementing
eco-friendly changes or
staff accessibility training.
Instagram/Facebook Stories
and TikTok work especially
well for this type

of content.

1) divinorestatewinery eee

We’re a Quality Tourism
Accredited Business

Quality
Tourism

Accredited
Business

Liked by visitvic and others

divinorestatewinery Everyone knows the perfect
cellar door visit is as much about the experience as
the wines. We're a Quality Tourism Accredited
business, which means you can rely on our expert
sommeliers for personalised service and advice | ¥
Learn more about our accreditation with the link in
our bio! ee

#MaragaretRiver #CellarDoor

#QualityTourismAccreditedBusiness
#WineryExperience #DivinorEstate

Use Calls to

(0))
o
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Action (CTAs) to
encourage visitors
to engage with your
content




Practical
implementation
tips

Consistency

Make sure all your social media profiles reflect your

Quality Tourism program achievement and the benefits
associated with it. You can do this by adding your

program badge to your Instagram bio or Facebook banner.

Tip 1

Use Available Tools

Schedule posts using social media tools like Buffer or
Later to maintain consistency and frequency.

Working with a small budget? No problem! Plan out
your social media posts and use Meta Business Suite
to schedule posts ahead of time.

Understand Performance

Analyse your post performance with tools like

Meta Insights or Instagram Business Tools to see
what type of content gets the most views and clicks.
If something is working - do more of it!

Tip1
Consistent
mention of
accreditation

focebook

< hoppynatureparks

2,077 292K 959
posts followers fallowing

Hoppy Nature Parks

Home to koalas, kangaroos, wombals, penguins,
tigers, tortoises, crocs, snakes, meerkats +more! 9
PARNE ER AT Y R WK Tl

Quality Tourism Accredited Business vy

#h mmmmmmmmmmmmmmm lec

Upbpyliatuicpyarns

¢#? www.hoppynatureparks.com.au

o--,'r‘- cllowed by racvgoldfieldsresort,
j" '-!'-" themalbournebustle and 2 others

allow Message Contact

Tip 1
Consistent mention of
accreditation

Quality
Tourism

Bluemoon Horse Riding

Bluemoon Horse Riding
U o

Doy riches 5
e gyl ricken

Log in or skgn up for Facebook to connect with friends, family and people you know,

&)
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< Back to start of section 5.0
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Digital marketing




o
w

Channel selection guide

Channel Content essentials Formatting

« Homepage trust signals: Display achievements,

awards, and testimonials prominently to build

credibility immediately. « Navigation: Keep site navigation simple and
Acts as your central hub for intuitive, with easy access to key sections like
information, bookings, and building SEO optimisation: Include keywords that About, Services, and Contact pages.
Websit trust. It's where potential visitors align with what your target audience is

. ebsite go to learn about your business searching for to improve search engine « Mobile optimisation: Ensure your website is

WebSIte in detail and decide whether to rankings and attract more visitors. fully mobile-responsive, most users browse
engage with your services. on mobile, and a bad experience can cost

Clear Calls to Action (CTAs): Add CTAs like you potential visitors.

“Book Now,” “Learn More,” or “Get in Touch”

to guide users towards taking the next step.
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Digital marketing can get your
business noticed and attract
more visitors.

These easy steps can help you
make the most of your website,
SEO and email marketing to
promote your Quality Tourism
program achievements.

Your website is often the first
point of contact for potential
visitors. It should clearly convey : o _ - _ : .
how your achievement benefits Build trust and credibility with visitors by displaying your achievement on key pages such as:
visitors to boost credibility and

engagement. Homepage

Showcasing your Quality Tourism program achievement

About page
Booking pages
Awards and Accreditation page

Accessibility Information page

You can use your program badge on your homepage etc., but make sure visitors can find more
information easily.




Calls to action

A Call to Action (CTA) is a prompt
that encourages your website
visitors to take a specific action,
like clicking a button or booking

a service. CTAs help guide your
customers exactly where you
want them to go.

Where to Use CTASs

Include CTAs on key pages of
your website to help visitors find
important information or take
action. Make sure they are easy to
see and relevant to

the page they're on.

Examples of CTAs

“Learn more about our
accreditations”

This CTA can lead customers to
a page that explains your Quality
Tourism program achievement
and how it benefits them.

“Book an accredited experience
today”

This encourages customers to
book directly with you, showcasing
the value of your Quality Tourism
Accredited services.

Tips for effective CTAs

Keep It Simple

Use easy language that makes
it clear what action you want
the customer to take.

Be Visible
' Place CTAs in key areas of your

website, such as at the top of the
page, in the middle, or near the
end, so they are hard to miss.

' Match Visitor Needs

Make sure the CTA matches
what your visitors need on that
page. For example, if they're
reading about your services,
use a CTA like:

“Book your accessible stay now”

Web page example

a8 w o aw Tl

Bl : E

Stay
Gallery
Facilities
About us

Our story

Accreditations

Contact

bout us > Accreditations

Book your stay

We're committed
to accessibility

Quality
Tourism

What does that mean for your stay?

We've been independently assessed against
national quality standards to make sure:

- You'll receive personalised, friendly
service from our team, fevery time you

Feature web pages
dedicated to your
Quality Tourism program
achievement so visitors
can learn more

Making your visit
more comfortable
and accessible

Book an accessible stay

Use Imagery that matches Use your
your Quality Tourism accreditation
program achievement in the CTAs
and business

(0))
N
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SEO

optimisation

What is SEO?

SEO stands for Search Engine
Optimisation. It's the process of
improving your website so that it
appears higher in search results on
platforms like Google. When people
search for something related to
your business like “best eco-friendly
hotels”, good SEO helps your welbsite
show up more often, which means
more visitors can find you easily.

How to optimise SEO

To get more visibility on your site, think

of what your visitors might Google
when searching for your service, or
trying to learn more about your type
of service. Then add the relevant
keywords/phrases to your home
page, about us page, booking pages
or blog pages as content, with your
accreditation/outcome badge and
information as proof.

What is a Keyword?

A keyword is a word or phrase that
people type into search engines to find
information. For example, if someone

is looking for accommodation, they
might search for “sustainable hotel
Melbourne”. In digital marketing, using
these keywords in your website content
helps match what people are searching
for with what you offer, making it more
likely that they will find your site.

For example

i

How does SEO work?

SEO works by making your website
appealing to search engines like Google.
Think of Google as a librarian finding the
best book for a reader. Google looks for
clues on your website - like keywords,
how easy it is to use, and whether other
sites link to you. If your website ticks these
boxes, Google sees it as relevant and
trustworthy, and shows it to more people
searching for related topics.

Quality

Tourism
Accredited

. Sustainable

Tourism

ase ¥ Accredited
Business

L

Business

\/

Quality Tourism Accreditation

« Top-rated tourism experience
« Best [service] in [suburb]
- Award-winning [service]

9 Marine

—~ Tourism
Accredited
Business

Sustainable Tourism Accreditation

Eco-friendly tourism

Sustainable travel destination
Environmentally responsible tours
Eco-conscious activities in [suburb]

Marine Tourism Accreditation

Marine conservation tours
Eco-friendly marine activities
Accredited marine tourism
Sustainable ocean tours
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SEO

optimisation

Where to apply
SEO improvements
on your website

To improve your SEQ, it's important
to use your keywords in specific
parts of your website so that search
engines understand what your site
is about.

Here are some of the best places to
include your keywords:

Page titles

This is what shows up as the title in
search results, so make sure it includes
your main keyword e.g. “Best Eco-Friendly
Accommodation in Melbourne”

Headings (H1, H2)

Use your keywords in the headings of your
content to show search engines what each
section is about.

Body text

Naturally include keywords in the text on
your pages, especially in the first
paragraph. Just make sure it doesn’t sound
forced.

Image alt text

Add keywords in the descriptions of your
images (the “alt text”) to help search
engines understand what the images are
showing

For example: Use an image of your hotel
with a wheelchair access ramp and name
‘Accessible Hotel [Suburb]’

Meta descriptions

These are the short descriptions under
your page title in search results. Adding
keywords here helps search engines and
visitors understand your page.

URLs
Include keywords in your page URLs.

For example: ‘yourwebsite.com/
sustainable-hotel-melbourne’

Google Search
Console

Google Search Console is a free tool that
helps you see how your website performs
in Google search results.

Set up an account and upload your
website’s sitemap to help Google
understand your site better and make it
edasier for visitors to find you online.

Follow these steps to set up your Search
Console and upload your sitemap:

1. Go to Google Search Console and
create a free account.

2. Add your website by following these
instructions.

3. Upload your sitemap (usually found
at yourwebsite.com/sitemap.xmil) to
help
Google find all your pages.
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https://search.google.com/search-console/about
https://search.google.com/search-console/about
https://support.google.com/webmasters/answer/10267942?hl=en
https://support.google.com/webmasters/answer/10267942?hl=en
https://www.mywebsite.com/sitemap.xml
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Channel selection guide

Channel Content essentials Formatting

Personalisation: Use names and segment
audiences to make emails more relevant.

Achievements: Highlight Quality Tourism
program achievements to build trust.

Keep in touch with past visitors Engaging subject lines: Grab attention with
H H Email (EDM) and nurture relationships/leads catchy subject lines. For example ‘The secret’s
qu“ mquetlng to drive bookings. out! Discover our award-winning getaway!’

« Simple Layout: Keep emails clean and
mobile-friendly with clear CTAs.

Frequency: Send 1-2 emails per month
to stay relevant.
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What is email marketing?
CTA: Always include a clear call to action
Email marketing is a great way to e.g. ‘Book Now’
stay in touch with your customers,
encourage them to visit again,
and share exciting news about
your services.

You can use email marketing
platforms like Mailchimp,
Constant Contact, or Klaviyo to
easily create, send, and track your Hook visitors with

email communications. These Using your Quality Tourism program SIS

; . . . . subject line
tools often have simple templates achievement in email campaigns J Y ey

and help you manage your list
of subscribers, making it easy to
jump into email marketing.

Crystal Sands Chateau
Here for a good time AND a long time % Book your sustainable stay

Accredited Business

Use your achievement as a highlight Crystal Sands Chéteau

in your emails to show why your oo
business stands out and why it benefits i
your customers. Always make sure to

explain why this achievement matters

for your customers, this keeps them

reading and engaged.

We're a Sustainable Tourism
Accredited Business

Announce your
achievement,
give updotes, or <Name>, are you looking to help the environment while you
include it in sales travel?

promOtionS in yOUF We've got good news.

email marketing

Crystal Sands is now a Sustainable Tourism Accredited



https://mailchimp.com/?currency=AUD
https://www.constantcontact.com/email-marketing?&cc=GOO-252311&pn=search&utm_source=google&utm_campaign=PPC_AUS/NZ-BRAND-EXT_EMM_PERF_PROSP_PROSPECT_BRAND&utm_medium=cpc&utm_term=constant%20contact&gad_source=1&gclid=CjwKCAjwgfm3BhBeEiwAFfxrG-95MfkAsHjtV_EkOs9C1VlcbDIinRAVdgy-12cLofdflZxOMgX8vhoCNdYQAvD_BwE&gclsrc=aw.ds
https://www.klaviyo.com/
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< Back to start of section 5.0
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Paid advertising




Paid advertising

What is paid advertising?

Paid advertising means paying to
promote your business online. You
create ads and choose a target
audience, then pay to have these
ads shown to people on platforms
like Google, TikTok, Facebook,

or Instagram. This can help you
reach new people who might

not know about your business

yet, or bring in more bookings

by targeting people who have
previously viewed your website/
other channels.

This guide covers the most
common advertising channels
- however, there are others
available.

Tip...

TikTok and Meta are all about
keeping it light and fun. Focus on
showing authentic experiences
and making your business
relatable. Consider using trending
sounds or challenges to help your
content get noticed.

Channel selection guide

Channel

Facebook &
Instagram Ads
(Meta)

TikTok

Best for people who are actively
searching for services like yours.

Best for reaching people who
are interested in travel and may
discover you while scrolling
through social media.

Best for reaching younger
audiences (typically 18-34)

who enjoy fun, short, and engaging
videos. TikTok works well for
storytelling and showcasing
experiences in a creative way.

Example use

An accommodation business with EcoStar and
Sustainable Tourism accreditations might target
keywords like “best eco-friendly hotels in Sydney”

to reach eco-tourists actively looking to book a stay.

An adventure tour business might create a
visually appealing ad highlighting the benefits

of its Quality Tourism Accreditation to engage
people planning their next trip, looking for travel
inspiration, or interested in adventure experiences.

A food tourism business might create a “POV:
you book an accessible food tour” video,
showing video snippets of the tour experience
that highlight the benefits of this Quality Tourism
program achievement.

Account set up instructions

Link to guide for Google

Link to guide for Meta

Link to guide for TikTok

o
O
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https://ads.google.com/intl/en_au/home/how-it-works/
https://en-gb.facebook.com/business/help/2190167061300242?id=860800950779950
https://ads.tiktok.com/business/en-US/blog/how-to-get-started-with-tiktok-ads-manager-your-step-by-step-guide?redirected=1&ab_version=control
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Common paid advertising objectives include:

Recommended for smaller businesses Not as highly recommended for smaller businesses

Set your
objectives

To make the most out of your paid
advertising, you need to be clear
about what you want to achieve.
Align your objective with your
Quality Tourism program
achievement for further impact - for
example, if you are a Sustainable
Tourism Accredited business, your
objective might be to convert eco-
tourists using your sustainable
features.

Traffic

Getting more people to visit
your website.

Example:
“Click to learn more

about our Quality Tourism
Accredited experiences”

Conversions

Getting people to take a
specific action like making a
booking.

Example:

“Book now and get 10% off
your stay, experience a
Quality Tourism Accredited
holiday today!”

Lead Generation

Collecting contact
information from potential
customers who are
interested in your business,
allowing you to follow up
with them later.

Example:

Use a form in your ad to
gather emails from people
interested in accessible
travel, offering them a guide
or discount in return.

Engagement

Encouraging people to interact
with your ads e.g. likes, comments,
shares.

Example:

“Share your favourite holiday
memory with us in the comments
and tag a friend you’'d love to travel
with!”

This objective is not recommended
for smaller businesses just starting
out with paid advertising, as it can
take longer to yield a return on
investment. Instead, you can
achieve engagement through
organic posts using the instructions
provided in the Social Media Best
Practice section of these guidelines.
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Audience targeting
ideas based on
Quality Tourism
program
achievements

Use the table as a thought-starting
guide to how you could maximise
your paid advertising reach using
your Quality Tourism program
achievement.

Audience targeting examples

Program

Quality Tourism
Accreditation and
Star Rated properties

Sustainable Tourism
Accreditation,

Tourism Emissions
Reduction Program and
EcoStar Accreditation

Accessible Tourism
Program

Camp and Adventure
Accreditation & Marine
Tourism Accreditation

Visitor Centre Accreditation

Target audience

Target individuals
or families looking
for high-quality and
reliable tourism
experiences.

Environmentally-
conscious individuals.

Families, individuals
with disabilities,
older adults.

Adventure enthusiasts,
nature lovers, families,
school groups.

First-time visitors,
families, international
tourists.

Demographics

General tourists,

all age groups.

Aged 25-45,
higher-income
families or
couples.

Caregivers,
all age groups.

Families,
school groups,
adventure
travellers.

Tourists new
to the area.

Detailed
targeting ideas

Luxury Travel

Travel (Travel &
Tourism)

TripAdvisor
Booking.com
Airbnb

Sustainable
Tourism

EcoTourism
Ethical Travel
Travel & Outdoor

Meta doesn't allow
targeting relevant to
this target audience.
We suggest
focusing on

Google Search.

Adventure Travel
Outdoor Travel
Camping (Outdoor
Activities)
EcoTourism
Sustainable Tourism

All of the above
may be relevant as
Visitor Centre can
speak to all types
of travel

Location

Domestic and
international
travellers.

Urban centres,
domestic and
international
markets.

Domestic and
international
travellers
seeking
accessible
options.

Coastal

areas, nature-
focused
regions,
domestic
travellers.

Domestic and
international
visitors.

Q. Google Search Keywords

Top-rated accommodation
Quality-certified hotels

Quality Accredited hotels

Best family-friendly stays
Reliable tourism services

4-star accommodation near me

Eco-friendly hotels

Sustainable travel destinations
Green-certified accommodations
Carbon-neutral tourism

Best eco-conscious stays

Wheelchair accessible hotels
Disability-friendly travel
Autism-friendly activities
Accessible tourism
Mobility-friendly accommodation

Best family adventure tours
Certified safe camping sites
Accredited camping sites
Marine tourism experiences
Nature-friendly activities
Adventure travel for families

Visitor information centre near me
Local sightseeing tips

Best tourist information

Expert travel guides

Tourism help centres

=

jjoo] Bunaxpyy [pUBId sjuswaAsIyoy WisLNo] ANoND




~
N

Here's where to input the targeting information
from the previous page into Meta Ad Manager:

(] New Tratfic Campaign D [ New Traffic Campaign == New Traffic Ad Set 51 Ad O In draft . e
.
89 New Traffic Ad Set Py O heview
5] New Traffic Ad . 77 Campaign Opportunities
) Advantage+ audience +
Qur ad technology automatically finds your audience, If you share an audience Keep checking back for new opportunities 10
suggestion, we'll prioritize audiences matching this profile before searching more maintain your campaign
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widely. Learn more

Custom audiences © Crastehaw: » Audience definition ©

Q Search existing audiences Your audience selection is fairly broad

Spacific Broad

Age O
18- 65+

Gender ©
All genders

Estimated audlence size: 20,100,000 - 23,500,000 ©

ﬂ Estimates may vary significantly over iime based
Detailed targeting on your targeting sedections and available data and
Include people who mateh @ do nNOt refiect Advar sidience opuans

Q Add demographics, interests or behaviors Suggestions Browse

Estimated daily results

Reach @
Save audience Switch 1o original audience options 2.2K - 6.3K
v} Placements RN
103 - 298

Choose where your ad appears across Meta technologies. Learn more

Advantage+ placements +

Your budget will be allocated by Meta's delivery system across multiple
placements based on where it's likely 1o perform best

Chmisr svamenm ambimne -
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How to plan your Meta Campaign:

Meta Campaign Structure
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Choose your campaign objective and select the

Set Uup your CCImPCIign option to manually set up your campaign

Set up your Ad Set, select your budget, audience,
campaign duration and ad placements

Set up your Ad Set

Build your ad within your Ad Set, inlcude
your creative, copy and landing page

Create your Ad

Publish your cqmpqign Hit m for your campaign to go live
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